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a. Independent Tire Dealer 
1. Jobber or Distributor

b. Retreader 
2. Manufacturer

 
 

3. Exporter or Mfg. Rep.
 

 
4. Dealer Support Services
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PAN
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M
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E)

EM
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T) 
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W
CTD 

M
EM
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PPLICATION

W
CTD EXECUTIVE 2023-2024

PRESIDENT - TIM HOLLETT

PAST PRESIDENT - NEAL SHYMKO

VICE PRESIDENT - JAMES O’REILLY

EXECUTIVE DIRECTOR - RAY GELETA 
65 W

oodbine Road, Sherwood Park, AB T8A 4A7 
Phone 780-554-9259 Em

ail: rayg@
wctd.ca

DIRECTORS 2023-2024
B

R
ITIS

H
 C

O
LU

M
B

IA
PAUL MCALDUFF - TIRELAND PERFORMANCE CENTRE 
300 East Esplanade, North Vancouver, BC V7L 1A4 
Phone: 604-980-1578  Em

ail: tirelandperform
ance@

telus.net

TIM HOLLETT - B&H TIRECRAFT CHEMAINUS 
PO Box 240, Chem

ainus, BC V0R 1K0 
Phone: 250-246-4731  E-m

ail: bhtire@
shaw.ca 

A
LB

ER
TA

 
ANDREW

 BOULTON - KAL TIRE 
PO Box 1240, 2501 - 48 Avenue, Vernon, BC V1T 6N6 
Phone: 780-910-4650  Em

ail: jed@
tbtire.ca 

JAMES O’REILLY - TRAIL TIRE GROUP 
4717 99th St., Edm

onton, AB, T6E4Y1 
Phone: 778-215-7314  E-m

ail: Jam
es.OReilly@

trailtire.com

NEAL SHYMKO - TIRE VILLAGE LTD. 
8805 - 156 Street, Edm

onton, AB T5R 1Y5 
Phone: 780-484-1184  E-m

ail: tirevillage@
shaw.ca

RAY LEHMAN - TIRECRAFT / INTEGRA TIRE 
14404 – 128 Avenue, Edm

onton, AB T5L 3H6 
Phone: 780-903-3980 E-m

ail: rlehm
an@

ntdcanada.com

ROBERT LABOSSIERE - TIRECRAFT 
14404 – 128 Avenue, Edm

onton, AB T5L 3H6 
Phone: 780-509-1657  Em

ail: rlabossiere@
ntdcanada.com

SA
S

K
A

TC
H

E
W

A
N

• Open for Nom
inations

M
A

N
ITO

B
A

JED BROTEN - T.B. TIRE & SON 
9 MacDonald Street, Starbuck, MB R0G 2P0 
Phone: 204-735-2327 E-m

ail: tbtire@
m

ym
ts.net

RANDALL REIMER - INTEGRA TIRE & AUTO CENTRE 
860 Main St. South, Morris, MB R0G 1K0 
Phone: 204-746-6499 E-m

ail rrpetercar389@
gm

ail.com

Published by W
estern Canada Tire Dealers 

65 W
oodbine Road, Sherw

ood Park, AB T8A 4A7 • Phone 780-554-9259

W
e hope you find this issue of The Tracker inform

ative, educational and 
entertaining. W

e welcom
e your feedback and invite you to subm

it any 
ideas you have for upcom

ing issues. Feel free to drop us a line (or two)…
The Tracker editor - Tim

 Pawsey - tim
p@

wctd.ca
W

CTD - The Tracker 
65 W

oodbine Road, Sherwood Park, AB T8A 4A7   
PHONE 780.554.9259   
EMAIL rayg@

wctd.ca W
EB www.wctd.ca

FA
LL 2023

P
U

R
C

H
A

S
IN

G
 P

O
W

ER
Enjoy the greatest independent retailer purchasing pow

er in the w
orld.

M
A

R
K

ETIN
G

 P
R

O
G

R
A

M
Enjoy the m

ost successful, innovative, and custom
ized turnkey m

arketing program
 

on the m
arket.

TER
R

ITO
R

Y
 P

R
O

TEC
TIO

N
Enjoy great territory protection that w

ill help you develop the Point S brand 
in your com

m
unity.

P
R

ES
TIG

IO
U

S
 B

R
A

N
D

S
Enjoy com

petitive prices on the m
ost prestigious brands.

P
R

IV
A

TE B
R

A
N

D
S

Enjoy a selection of exclusive Point S products.

* Point S allocates a financial support for every retailer joining the netw
ork 

to give their shop a Point S m
akeover.  Financial support m

ay vary by province.

N
O

 S
TR

ES
S

,
J
O

IN
 TH

E FA
S
TES

T G
R

O
W

IN
G

 
N

ETW
O

R
K

 IN
 C

A
N

A
D

A
 !

DISCOVER THE N
UM

EROUS BEN
EFITS OF BECOM

IN
G A POINT S RETAILER :

P
R

IV
A

TE B
R

A
N

D
S

Enjoy a selection of exclusive Point S products.

to give their shop a Point S m
akeover.  Financial support m

ay vary by province.

 
1 

 
.8473

@
pointscanada.ca

FIN
A

N
C

IA
L

S
U

P
P

O
R

T
AVAILABLE FOR REBRAN

DIN
G PURPOSES! *

P
O

IN
T-S

.C
A

C
O

N
TA

C
T 

 FO
R

 M
O

R
E IN

FO
R

M
A

TIO
N

:
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SCHOOL IS OUT
 a

n
d

 s
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m
m

e
r is

 h
e

re
—

a
n

d
 th

a
t m

e
a

n
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 th
e

 

s
p

rin
g

 tire
 c

h
a

n
g

e
-o

v
e

r s
e

a
s

o
n

 is
 b

e
h

in
d

 u
s

; w
in

te
r tire

s
 

a
re

 o
ff a

n
d

 th
e

 ro
a

d
s

—
e

v
e

n
 if b

u
s

y
—

a
re
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le

a
n

e
r a

n
d

 q
u

ie
te

r. 

I hope you all have a chance to take a well deserved break or 
holiday through this hottest part of the year. Now is the tim

e to 
bring out the boat or golf clubs, chill out, kick back and really enjoy 
those sum

m
ertim

e things we all love to do.

I m
entioned in m

y last m
essage that W

CTD was hosting a golf 
tournam

ent this year for the first tim
e in quite a while. It took place 

in on June 25th in Stony Plain, near Edm
onton. And I’m

 pleased to 
be able to report that it was It was, on all levels, a very successful 
event! Good participation and great support from

 our suppliers and 
partners is what m

ade it such a worth-while project. W
e were also 

able to raise som
e m

oney for a m
uch deserving charity. 

I personally would like to thank everyone involved, including all 
the volunteers, golfers and, above all, sponsorship support from

 
our very valued and appreciated suppliers. Not to m

ention the 
tireless efforts of Executive Director Ray Geleta, who very m

uch 
helped orchestrate its success. Thank you all so m

uch!

W
ith inflation the highest it’s been in years and interest rates 

continually on the rise, it’s been hard 
to figure out the direction in which 
the econom

y is headed. W
hat I can 

say is that we all have to continue to 
work together; to stay the course; and 
keep com

m
unicating to the best of our 

ability so, as a united m
em

bership, we 
can collectively im

prove and grow in all 
areas of our businesses. 

In the long run, these challenges 
will only serve to m

ake us m
ore effective as an association. W

e 
at W

CTD are always looking into the future and exploring ways in 
which we can m

ove forward and be stronger together. To this end 
I’m

 very m
uch looking forward to our upcom

ing board of directors 
m

eeting—in Edm
onton at the end of Septem

ber—after which I’m
 

sure I’ll have plenty m
ore news to pass on.

Your president

Tim
 H

ollett 

PRESID
EN

T’S M
ESSAGE

STAY
IN

G THE COURSE

Tim
 H

ollett  
President, W

CTD

SIG
N

ATURE TIRE CAN
  

EXISTIN
G

 TIRE & 
AUTO

M
O

TIVE BUSIN
ESS 

PLAN
S FO

R G
RO

W
TH

 
IN

TO
 TH

E FUTURE. 

Our dealer network extends across 
Canada from small to large operations 
specializing in passenger, light truck, 
commercial, agricultural and OTR, as  
well as mechanical services.   

Signature Tire locations receive the 
support of our extremely knowledgeable 
and expert management team and is 
backed by Canada’s largest tire 
distributor - NTD & Groupe Touchette.

PRO
GRAM

 H
IGH

LIGH
TS

W
E’VE G

O
T YO

U CO
VERED

 W
ITH

 SO
M

E 
H

ELPFUL M
ARKETIN

G
 TO

O
LS SUCH

  
AS M

ULTIPLE  SH
O

W
RO

O
M

 D
ISPLAYS, 

SIG
N

ATURE TIRE TV, W
EBSITE/IN

D
IVID

UAL 
M

ICRO
 SITES, AN

D
 O

N
LIN

E TIRE PRICIN
G

 
TO

 H
ELP IN

CREASE AN
D

 G
RO

W
 YO

UR  
TIRE SALES.

 N
ATIO

N
AL TIRE W

ARRAN
TY 

Your custom
ers w

ill be at ease know
ing that w

hen they 
hit the road, they can rely on every Signature Tire across 
Canada w

ith the Tire Care w
arranty program

.

A PLAN
 FO

R SUCCESS 

program
s, H

R, and other supports to help you run a 
stronger, m

ore stable business. 

TH
E BEST BRAN

D
S AN

D
 SUPPLIERS 

AT N
ATIO

N
AL D

ISCO
UN

TS
G

ain access to tires, accessories, autom
otive parts, shop 

supplies and insurance at exclusive prices.

GET STARTED TODAY

ASSOCIATE 
STORE PROGRAM

CO
M

PLEM
EN

T YO
UR 

AB (N
orthern)

R
ay Lehm

an
780-903-3980

AB (Southern)
A

shley R
obinson

403-461-6176

BCTasha Thorburn
250-859-2661

SK & M
B

D
an Johnson

587-337-6848

“The 
Canadian 

tire 
and rubber industries as 
well as ELT m

anagem
ent 

businesses are filled with 
talent, 

experience, 
and 

history, 
and 

our 
2023 

winners prove it. W
e are 

pleased to celebrate nine 
individuals and com

panies 
who have dem

onstrated 
leadership and excellence, 
and 

whose 
contribution 

to 
the 

tire 
and 

rubber 
industry in the areas of 
business, innovation, and 
sustainability 

had 
been 

sim
ply outstanding,” said 

Carol 
Hochu, 

President 
and CEO of TRAC.

Full details at tracanada.ca/news

TRA
C A

N
N

OUN
CES 2023 IN

DUSTRY 
LEA

DERSHIP A
W

A
RDS W

IN
N

ERS 

M
aureen K

line, V
ice President, 

Public A
ffairs &

 Sustainability 
at Pirelli Tire N

orth A
m

erica, 
and Stevyn A

rnt,  
CEO

 Tire Stew
ardship

THE TIRE A
ND RUBBER ASSOCIATION OF CA

NA
DA

 (TRAC) 
h

a
s

 
re

c
o

g
n
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e

d
 

o
u
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ta

n
d

in
g

 
in

d
iv

id
u

a
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n
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b

u
s

in
e

s
s

e
s

 

fo
r 

th
e

ir 
d

e
d

ic
a

tio
n

 
a

n
d

 
c

o
m

m
itm

e
n

t 
to

 
e

x
c

e
lle

n
c

e
 

in
 

th
e

 
tire

 
a

n
d

 
ru

b
b

e
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d

u
s

try
 

in
c

lu
d

in
g

 
e

n
d

-o
f-life

 
(E

L
T

) 

tire
 

m
a

n
a

g
e

m
e

n
t 

a
n

d
 

o
th

e
r 

b
u

s
in

e
s

s
e

s
 

fo
c

u
s

e
d

 
o

n
 

s
u

s
ta

in
a

b
ility

. 

Including in the honourees are Stevyn Arnt of Tire Stewardship 
of Saskatchewan (TSS), Sustainability Award, and Adrian Courtenay 
of Bridgestone Tire (retired), Lifetim

e Achievem
ent Award. Also 

recognized are: 
• Leader of the Year, Dr. Barry Takallou, President & CEO of CRM.
• Lifetim

e Achievem
ent, Doran Moore, Firestone / Rubber 

Association of Canada (RAC, now TRAC)
• Lifetim

e Achievem
ent, Manuel Estragadinho, Pliteq

• Sustainability, Halifax C&D Recycling Ltd.
• Young Leader, Ankita Saikia, Tyrom

er
• Young Leader, David Pulla, Dynam

ic Tires
• Young Leader, Josh Havin, Pliteq



7
The Tracker   |  Fall 2023   |   w

w
w

.w
ctd.ca

6
The Tracker   |   Fall 2023   |   w

w
w

.w
ctd.ca

SUMMER SAFETY FIRST
Holiday season is upon us. It is the perfect tim

e when fam
ily and 

friends get together to enjoy the last, warm
 sum

m
er days. Let’s 

m
ake sure we all take a little down-tim

e as the busy season will be 
upon us soon. 

It’s also the fam
ily holiday season and I know that a lot of people 

will be traveling to their favorite vacation spot. That m
eans that it is 

im
perative for us—the dealers and our professionally trained staff—

to m
ake sure that our custom

ers’ vehicles are properly prepared to 
m

ake that journey com
fortable and, above all, safe.  

Spring change-over season is behind us and the fall change-
over season will be upon us soon. From

 feedback from
 som

e of 
our dealers, the spring was a busy and successful tim

e. Also from
 

feedback I’m
 getting, the m

anufacturers are saying that there 
will be plenty of winter tires available this fall. Overseas shipping 
charges have decreased dram

atically. But, due to the port strike, 
there m

ay be a hold-up on som
e of offshore orders. 

W
e held a W

CTD golf tournam
ent this year for the first tim

e in several 
years. W

e raised a substantial am
ount of m

oney which will be donated 
to the Stollery Children's Hospital. Read m

ore about it on page 18... 

A COUPLE OF REMINDERS!
MONERIS AGREEMENT 

W
CTD has renewed its agreem

ent with Moneris. I’m
 pleased to 

report that the new rates are even lower than before. These new 
rates will be effective Septem

ber 1. Moneris will be contacting 
current Moneris m

em
bers directly.

If you’re already on the Moneris program
, please contact your 

Moneris agent to m
ake sure that you 

are on the right program
. And if you’re 

not on the program
 it m

ay be well worth 
your while to contact Moneris and at 
least get a com

parison to your existing 
provider. W

hen talking to Moneris you 
will need to know the W

CTD reference 
num

ber. You can find that num
ber in the 

m
em

ber’s benefits section. If you need 
any additional inform

ation or can’t find 
the reference num

ber, please do not 
hesitate to contact m

e. 

SCHOLARSHIP TIME
W

CTD is again giving our four $2,000.00 scholarships. This 
scholarship is available to all m

em
bers owners, m

anagers, and 
their staff’s children. The application deadline is Aug 15th.,  2023. 
You can find all of the scholarship inform

ation requirem
ents on our 

website (wctd.ca) under m
em

ber benefits. Again, if you are having 
diffi

culty finding the inform
ation, please give m

e a call. 

2023 LUG NUT TORQUE CHARTS 
I do have the 2023 Lug Nut Torque Charts on hand. Please give 

m
e a call if you require any. 

Anyone needing the password to log into the dealer portion of our web 
site, or any other inform

ation please give m
e a call at 780-554-9259.

W
ishing you a happy and safe sum

m
er’s end!

Ray Geleta - W
CTD

 Executive D
irector

RAY
'S REFLECTION

S

R
AY

'S REFLECTION
S

Ray Geleta 
Executive Director, 

W
CTD

Then the TreadPro Tire Centre program
 m

ay be for you. 

The TreadPro program
 is focused on dealer sell-out and profitability w

hile being 
void of any reoccurring fees.

 
- 

M
aintain your ow

n brand and identity
 

- 
Access preferred pricing and rebates 

 
- 

B2C online tire sales platform
 

- 
Individual m

arketing fund
 

- 
Increased m

arket exposure through group w
ide cam

paigns
 

- 
Exclusive access to products and rebates 

 
- 

National Account access
 

- 
Autom

otive parts and lubricant program
s 

 
- 

Equipm
ent program

 
- 

Product access from
 8 warehouses in W

estern Canada

Interested? 

E-m
ail info@

treadpro.ca and we w
ill arrange for a Territory M

anager in your area 
to contact you to discuss this opportunity and see if TreadPro is right for you! 

 
 

 
 

 
 

w
w

w
.TreadPro.ca

Lo
o

kin
g

 fo
r a

 b
a

n
n

er p
ro

g
ra

m
 to

 en
h

a
n

ce 
yo

u
r b

o
tto

m
 lin

e w
h

ile still m
a

in
ta

in
in

g
 yo

u
r 

lo
ca

l b
ra

n
d

 a
n

d
 id

en
tity? 

perm
anent em

ployee, for at least one year, by a com
pany that is 

a current voting m
em

ber of the W
CTD. And has been a m

em
ber 

in good standing for the previous three (3) years.  The applicant 
m

ust have been accepted to attend an accredited Canadian post-
secondary institution and have registered for classes for the 
upcom

ing sem
ester.

All m
em

bers of the association in good standing are invited to 
apply on behalf of eligible fam

ily m
em

bers! Even m
ore im

portant, 
please circulate this inform

ation widely within your com
pany or 

em
ployee group. 

Please note that this year’s deadline is August 15th. NOW
 is the 

tim
e to subm

it applications for the 2023-2024 program
! 

Full details and m
ore inform

ation are available at https://wctd.ca/

A
PPLY NOW

!
CA

LL FOR 2023-2024
 W

CTD SCHOLA
RSHIPS! 

AS STUDENTS HEAD b
a

c
k

 to
 s

c
h

o
o

l, w
ith

 ris
in

g
 c

o
s

ts
 a

ll ro
u

n
d

, 

th
is

 y
e

a
r e

v
e

n
 m

o
re

 p
e

o
p

le
 a

re
 s

e
e

k
in

g
 w

a
y

s
 to

 s
u

b
s

id
iz

e
 

th
e

ir 
tu

itio
n

 
fe

e
s

. 
D

id
 

y
o

u
 

k
n

o
w

 
th

a
t 

th
e

 
W

C
T

D
 

A
c

a
d

e
m

ic
 

S
c

h
o

la
rs

h
ip

 p
ro

g
ra

m
 is

 a
m

o
n

g
 th

e
 m

o
s

t v
a

lu
a

b
le

 o
f a

n
y

 o
f 

our already num
erous m

em
bership benefits? If you’ve never 

considered it there’s no tim
e like the present to m

ake your 
fa

m
ily

 a
n

d
 y

o
u

r e
m

p
lo

y
e

e
s

 a
w

a
re

 o
f th

is
 im

p
o

rta
n

t in
itia

tiv
e

. 

Our scholarship program
 is one of the industry’s longest running. 

Over the last alm
ost 20 years we estim

ate that the association has 
awarded well over $100,000 to help m

em
ber fam

ily students with 
their continuing education.  

W
ho’s eligible to apply? Any im

m
ediate fam

ily m
em

ber (son, 
daughter or spouse) or legal ward of a person who is a full tim

e 
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Patches & Repairs
TPM

S Tools and Sensors
Tire Valves & Air Gauges
Service Chem

icals & Lubricants
W

heel Service Tools & Fasteners
Air/Cordless Tools & Accessories
W

heel W
eights & Balancing Beads

Shop Supplies, Equipm
ent & m

ore!

UN
DERSTA

N
DIN

G &
 PREV

EN
TIN

G  
HEAT STRESS

THE DOG DAYS OF SUMMER are a two-edged sword. They’re just 
fine for those of us who get to hang out by the pool or ocean but not 
so m

uch for those who have to keep working, especially at physical 
jobs in the often searing outdoor heat.

Sum
m

er com
es with its own set of dangers for the outdoor 

worker, especially if they’re unprepared. If not recognized and 
treated early, heat stress can lead to heat exhaustion and heat 
stroke. And heat stroke can result in cardiac arrest and/or other 
serious injuries.

Even in late sum
m

er the m
ercury can still soar unforgivingly. 

Here’s som
e im

portant info (courtesy of W
orkSafe BC) to help keep 

your staff safe and healthy.

H
EAT STRESS PREV

EN
TIO

N
W

hat is Heat Stress?

W
hen our body heats up faster than it can cool itself, we 

experience heat stress.  Left untreated heat stress can lead to 
serious heat-related illnesses. 

W
hat causes Heat Stress?

There are three m
ain causes of heat stress:

• Environm
ent:

    ✓
 Direct and indirect sunlight (eg. reflection from

 pavem
ent)

    ✓
 Air tem

perature hotter than skin tem
perature (36°C+)

    ✓
 High Hum

idity

• The W
ork:

    ✓
   The m

ore active we are, the m
ore heat our body will 

produce.

• The W
orker:

    ✓
   Conditioning – regularly working in a hot environm

ent 
reduces the chances of suffering from

 heat stress; our 
bodies get used to it, also known as acclim

atization.
    ✓

   Poor health, obesity, advanced age, & som
e m

edical 
conditions.

    ✓
   Inadequate hydration / water intake

    ✓
   Excess clothing that traps heat & prevents cooling  
(eg. coveralls, m

asks, hats)

W
hat does Heat Stress &

 Heat Illness look like?

W
orkers in hot environm

ents should be aware of these warning 
signs of heat stress:

    ✓
   Excessive Sweating

    ✓
   Dizziness

    ✓
   Nausea

If heat stress is not recognized and treated early, it can lead to 
heat illness with serious effects on our bodies.

How
 do w

e protect w
orkers and prevent heat stress?

Elim
inating the heat source is the m

ost effective way to reduce 
the risk of heat stress.  If elim

ination is not feasible, there are other 
established risk controls or solutions to consider.  

For instance: Can the job be done in a cooler environm
ent? Can 

ventilation be im
proved? Can cool down areas be provided? Can the 

work be done during cooler tim
es of day? Or can coveralls, hats or 

m
asks be safely rem

oved during periods of high heat?

EM
PLOYER RESPO

N
SIB

ILITIES
Identify &

 Assess W
ork Areas, Jobs, and Tasks that m

ay be at 
risk for heat stress:

    ✓
   Areas of high hum

idity
    ✓

   Tasks requiring m
oderate / high physical exertion.

    ✓
   Tasks requiring protective clothing over m

ost of the body 
&/or face/head.

    ✓
   Areas/Jobs/tasks where workers have expressed heat 
stress concerns &/or findings from

 any previous heat-
related incident reports.

    ✓
   Outdoor work where sunshine, heat, and physical dem

ands 
could together contribute to heat stress.

    ✓
   Indoor workplaces without air conditioning during periods 
of extrem

e heat.

Educate and Train W
orkers 

    ✓
   W

hat heat stress is and how to recognize it.
    ✓

   Personal factors contributing to heat stress.
    ✓

   W
hat to do if they or a co-worker develops a heat related 

illness.

For m
ore specific details check W

orkSafeBC.com

Debra H
aldane and  

Leigh-Ann Stew
art,

Sim
ply Safe

by Safety 
Corner

Sim
ply Safe provides the tire industry with sim

ple and effective safety 
solutions and support. Have a health & safety question? Connect with 
them

 at sim
plysafeconsulting.ca or at info@

sim
plysafeconsulting.ca.

SA
FETY CORN

ER
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Focused on providing Profitability and Sustainability to the Tire Dealer

Associate dealer inquires connect w
ith Jam

es O’Reilly ( em
ail : jam

es.oreilly@
trailtire.com

 )

A Proud W
estern Canadian Com

pany

facebook.com
/TrailTireAutoCenters

@
trailtireautocenters

@
trailtire

ASSOCIATE PROGRAM

Brand 
Focused

Increased 
M

argins
Low

er
Inventory
Costs

IT Support

M
arketing

Program
s

IN
 M

EM
ORIA

M
:  W

AYN
E BUDGE 1955-2023

W
CTD IS TRULY SADDENED to hear of the passing of W

ayne 
Budge, on June 12, 2023.

“W
ayne Budge was the face of Federated Insurance to the tire 

industry in western Canada for a m
any years,” says Executive 

Director Ray Geleta. “W
ayne not only supported the m

em
bers 

of W
estern Canada Tire Dealers, but also supported the dealers 

through their respective banner organizations. He attended the 
m

ajority of W
CTD’s annual m

eetings, industry banner m
eetings and 

golf tournam
ents. 

“I had the pleasure of knowing W
ayne for over 20 plus years and 

enjoyed his cam
araderie at all the m

eetings, golf tournam
ents and 

special events. He will be sorely m
issed.”

Federated Regional Association Manager Chris Leahey reflects: 
“I had the privilege of knowing W

ayne since 2006 – from
 his training 

all the new em
ployees to Associations—when he would always take 

out the Edm
onton staff for a pint (well two of us. W

ayne was an 
am

azing person. He will be m
issed but always rem

em
bered.”

One occasion that sticks in Chris’s m
ind: “W

ayne would always 
stay at the Cedar Park Best W

estern in Edm
onton, near the 

Federated offi
ce.

He told us that on one stay when he was there the TV rem
ote  

did not have batteries, the fan wasn’t working and the bathroom
 

was m
issing a lightbulb. He inform

ed the front desk staff upon 
check out.”

“The following week, when W
ayne returned to Edm

onton, the 
front desk staff gave him

 the sam
e room

 and all the issues were the 
sam

e – nothing had been done!”

“W
ayne was sm

iling—laughing—shaking his head telling us about 
this and I asked him

 ‘why are you staying there anyway?’”

“W
ayne said, ‘well I stay in som

e Best W
estern dives for the points 

so W
endy I can stay in nice Best W

esterns when we have tim
e off.’”

 “That’s W
ayne,” says Chris.

Federated Insurance Com
pany of Canada also paid tribute: “W

e 
are deeply saddened to share the news that we have lost one of 
Federated’s best – W

ayne Budge passed away on June 12, 2023, 
after a long health battle. He was surrounded by his loving wife, 
W

endy, son Shea along with his sister and brother-in-law. 

“W
ayne started his career with Federated on Septem

ber 20,1982 
in the W

innipeg claim
s offi

ce as an Offi
ce Adjuster. He progressed 

in Claim
s, in various roles, from

 an Adjuster to an Exam
iner and in 

1986 to a Supervisor. In 1998, he becam
e the Corporate Training 

Manager until 2008 when he joined the Association team
 as a 

Service Coordinator. In 2014, he was prom
oted to a Senior Account 

Representative and in 2016 to Manager Association Partnerships. 

“W
ayne celebrated 40 am

azing years of service with Federated 
in 2022 and retired in Decem

ber. W
ayne was a true leader, friend, 

and a key Federated fam
ily m

em
ber. Many described him

 as sim
ply 

‘one of a kind’.”

W
CTD extends our heartfelt condolences to W

ayne’s fam
ily, m

any 
friends and colleagues.

W
AYNE BUDGE, 1955-2023 A

SSO
CIATIO

N
 N

EW
S
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CON
SUM

ERS IN
 CA

N
A

DA
 SOUR ON

 EVS A
S 

CON
SIDERATION

 SIGN
IFICA

N
TLY

 LA
GS  

U.S.—
J.D. POW

ER
RA

NGE, 
COST 

A
ND 

INFRASTRUCTURE 
CONCERNS DRIVE YEA

R-OVER-YEA
R DECLINE 

OF 13 PERCENTAGE POINTS
Canada’s electric vehicle (EV) holdouts are digging in their 

heels, with a m
ajority (66%

) saying they are either “very unlikely” 
or “som

ewhat unlikely” to consider an EV for their next vehicle 
purchase. That’s according to the second annual J.D. Power Canada 
Electric Vehicle Consideration (EVC) Study,SM released today, 
which finds that overall EV consideration in Canada has declined 
13 percentage points to 34%

 from
 47%

 in 2022, and significantly 
lags EV consideration rates in the U.S., where 61%

 of consum
ers 

say they are either “very likely” or “som
ewhat likely” to consider 

purchasing an EV this year.

“Despite current legislation that is pushing hard for EV adoption, 
consum

ers in Canada are still not sold on the idea of autom
otive 

electrification. 
Growing 

concerns 
about 

affordability 
and 

infrastructure (both from
 charging and electrical grid perspectives), 

have caused a significant decline in the num
ber of consum

ers who 
see them

selves in the m
arket for an EV anytim

e soon,” said J.D. 
Ney, director of the autom

otive practice at J.D. Power Canada. 
"Despite a lower consideration rate year over year and a widening 
consideration gap to autom

obile shoppers in the U.S., there is still a 
com

m
itted group—34%

—of consum
ers in Canada who say they are 

likely to consider an EV in the next 24 m
onths.”

FO
LLOW

IN
G A

RE K
EY

 FIN
D

IN
GS O

F TH
E 2023 

STU
DY:

1. EV consideration declines year over year: Nearly two-thirds 
(66%

) of autom
obile shoppers in Canada say they are either 

“very unlikely” or “som
ewhat unlikely” to consider an EV for 

their next vehicle purchase. That is up 13 percentage points 
from

 2022 (53%
). In the U.S., by contrast, the num

ber of 
consum

ers who say they are either “very likely” or “som
ewhat 

likely” to consider purchasing an EV has increased to 61%
 this 

year, up from
 59%

 in 2022.

2. Range anxiety, purchase price and charging infrastructure 
are top roadblocks: Am

ong consum
ers in the Canadian 

m
arket who say they will not consider an EV for their next 

vehicle purchase, lim
ited driving distance per charge is the 

m
ost frequently cited obstacle to consideration (63%

). It is 
followed by purchase price (59%

) and lack of charging station 
availability (55%

).

3. Lack 
of 

consum
er 

exposure 
presents 

EV 
adoption 

challenges: Despite widespread awareness of EVs and 

growing efforts by m
anufacturers to m

ake EV test drives 
available to consum

ers, 55%
 of vehicle shoppers have never 

been in an EV. Am
ong consum

ers in Canada who have rented, 
borrowed or test driven an EV, 43%

 say they are “som
ewhat 

likely” or “very likely” to consider an EV.

4. EV consideration varies notably by geography: The rate of 
EV consideration is highest in W

estern Canada, with 46%
 

of consum
ers in British Colum

bia indicating interest in EV 
ownership. Residents of Quebec (39%

) and Ontario (34%
) 

have m
iddling interest in EV ownership, while residents in 

the Atlantic Canada (26%
) and Prairie (22%

) regions have the 
least interest.

“Against this backdrop, it is going to take significant investm
ent 

and close collaboration between m
anufacturers and lawm

akers to 
address issues of overall affordability, capability and infrastructure 
before Canada can reach its national and provincial EV sales 
targets,” Ney said.

The Canada Electric Vehicle Consideration (EVC) Study is an 
annual industry benchm

ark for gauging EV shopper consideration. 
Study content includes overall EV consideration by geography; 
dem

ographics; 
vehicle 

experience 
and 

use; 
lifestyle; 

and 
psychographics. It also includes m

odel-level consideration details 
such as cross-shopping and “why buy” findings and analysis of 
reasons for EV rejection. This year’s study m

easured responses 
from

 4,488 consum
ers and was fielded in April-May 2023.

For 
m

ore 
inform

ation 
about 

the 
Canada 

Electric 
Vehicle 

Consideration (EVC) Study, visit canada.jdpower.com

IN
D

U
STRY N

EW
S
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ATV
 SA

FETY: KEEPIN
G ATV

 OPERATORS 
SA

FE IN
 THE FIELD 

A
LL-TERRA

IN VEHICLES
 

a
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o
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u

s
e

d
 

fo
r 

fu
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a

n
d

 

recreation, but they’re also a useful addition in m
any lines 

o
f b

u
s

in
e

s
s

. T
h

e
y

 d
o

, h
o

w
e

v
e

r, c
o

m
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 w
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injury and even death. That’s w
hy follow

ing industry and 
p

ro
v
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c

ia
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u
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e
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e
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a
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lp

 k
e
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s
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According to Statistics Canada, there are 100 ATV-related deaths 
on average in Canada each year. Am

ong the fatalities between 2013 
to 2019, nearly half (45 per cent) were the result of a rollover; other 
causes included collisions with a stationary object (16 per cent), 
ejections (12 per cent), and collisions with a m

oving vehicle (7 per 
cent).

In Canada, ATV certification m
ay be required for som

e form
s of 

em
ploym

ent. Oil and gas, energy and forestry workers m
ight use 

ATVs for surveillance and m
aintenance, particularly in rem

ote 
areas. Police m

ight use them
 for search-and-rescue operations. 

But sm
aller operations also use ATVs: Ranchers m

ight use them
 for 

checking on cattle or fence lines, while general contractors m
ight 

use them
 for projects in rem

ote areas, such as building a cottage.

W
hile oil and gas or hydro com

panies m
ight have a form

alized 
process in place — such as requiring ATV operators to take a driver 
safety course and get certified — sm

aller operations often don’t. 
But any ATV operator can benefit from

 training and certification, 
regardless of their previous experience.

W
e spoke with David Goruk, Manager of Ontario & Atlantic Risk 

Services T&L at Federated Insurance, to find out what key steps 
ATV operators can take to help m

inim
ize their risk.

ATV
 TR

A
IN

IN
G

“One of the biggest issues with ATVs is that people get 
overconfident, particularly if they’re a novice and they decide, ‘Oh, 
I can clim

b that hill, I can go through that m
ud hole,’” says Goruk. 

After all, som
e hills are sim

ply too steep for any ATV.

“Our recom
m

endation for any business that has em
ployees 

operating ATVs is to have them
 take a certified driver training 

course,” he says. “You’re not only training the person to ride 
the m

achine safely, you as a com
pany owner are doing your due 

diligence.”

The Canadian ATV Safety Institute (CASI) has joined forces with 
the ATV Safety Institute (ASI) and the Canadian Off-Highway Vehicle 
Distributors Council (COHV) to offer the CASI ATV RiderCourse, 
available in B.C., Alberta, Manitoba, Ontario, Nova Scotia, New 
Brunswick, Newfoundland, and P.E.I. In addition, the Canada 
Safety Council offers ATV rider training operated by CSC-certified 
instructors.

Most of the provinces also offer safety handbooks, videos, and 
toolkits that can be referenced, such as Ontario’s Sm

art Ride Safe 
Ride and Alberta’s ATV Safety Toolkit.

KA
L TIRE A

CQUIRES 
OTTA

W
A

 DEA
LERSHIP 

FRISBY TIRE
KAL TIRE HAS ACQUIRED 

FRISBY TIRE, a century-old 
fam

ily-owned 
dealership 

with five stores in the Ottawa 
area, 

and 
is 

transitioning 
those locations to Kal Tire 
signage.

The 
acquired 

stores 
are Kal's first in the Ottawa m

etro area and com
plem

ent a dozen 
existing stores throughout the province of Ontario. Overall, Kal Tire 
has 260-plus outlets coast to coast, including a dozen form

er GCR 
Tires & Service stores in Canada's Atlantic Provinces it acquired in 
late 2021 from

 Bridgestone Canada Inc.

At the sam
e tim

e, Kal's Total Tire Distributors wholesale arm
 has 

taken over Frisby's wholesale business.

Term
s of the acquisition were not disclosed.

Founded by George Frisby in 1920, the fam
ily-owned business 

transitioned to third-generation ownership in 1995 when his 
grandson Don Frisby took over the reigns. The dealership went to 
m

arket with the m
otto: "Service that satisfies."

SA
SK. TIRE SHOPS CA

UGHT UP IN
 A

LLEGED 
IN

TER-PROV
IN

CIA
L TIRE SCA

M
BY DAVID PRISCIAK - CTV N

EW
S, REGIN

A

A
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“Stressful, very stressful,” is how Roy Baird, the owner of 
Southwest Tire in Shaunavon, Sask., described the June incident.

Baird told CTV News that his shop was contacted in late May for 
an order of a dozen tires. A com

m
on enough occurrence.

However, what happened next was anything but.

“All the sudden he’s getting som
eone to pick them

 up and ship 
them

 som
ewhere,” Baird said. “So I told m

y staff that when the 
shipping com

pany com
es in, check where they’re going and 

everything.”

Baird and his staff later learned that the tires were destined for a 
storage facility in Quebec. W

ith his product shipped off and already 
suspicious, Baird called the RCMP.

“I gave them
 all the inform

ation and they cam
e back and said the 

actual person's bank is looking into a bunch of fraudulent activity 
on their card,” he said.

“Do not send anything, do not ship any products,” was the 
m

essage Baird received from
 police.

Thankfully, his shop’s product, $15,000 worth of sem
i tires, was 

stopped before it reached its destination.

According to Baird, the party ordering the tires had used stolen 
credit card inform

ation to m
ake the purchase.

Following his own shop’s experience, Baird put the word out to 
others in the industry. In the process, he learned that he wasn’t the 
only one being affected.

“I put it out to m
y reps Arrow Tire, OK Tire, NBD, so everyone that 

deals tires in Saskatchewan,” he said.

“They were letting their custom
ers know. Raym

ore phoned m
e, 

they got hit and they said another sm
all town near them

 got hit for 
$30,000.”

In a response to CTV News, Saskatchewan RCMP confirm
ed that 

its detachm
ents in Shaunavon and Punnichy received reports of 

potential fraud on May 30 and June 2 respectively.

The reports involved phone orders placed to local businesses.

“Investigation to date has determ
ined that the two reports m

ay 
be connected,” the statem

ent read.

W
hat worries Baird going forward is the ease of the scam

, with 
it being very hard to tell scam

m
ers from

 actual custom
ers before 

it’s too late.

“12 tires altogether. Sem
i with two spares that’s not uncom

m
on. If 

it’s a tri-axle then that’s right on the bank. So I didn’t think anything 
of it,” Baird said, as recalled the fraudulent order.

“W
e have a lot of oilfield com

panies, we have a lot of trucking 
com

panies. I deal with all the provinces. So getting calls from
 an 

owner of a trucking com
pany. You don't think anything of it, right? 

Just som
ebody paying for the tires for the truck to com

e in and get 
them

 put on.”

“But it's an eye-opener, that's for sure,” he added.

The experience as a whole has been tough for Baird and his 
operation.

“I just opened up here a couple of m
onths ago too. I just bought 

this business. I only took possession of this April 1,” he said.

Im
portant. If you experience or suspect a fraudulent transaction 

in your business, in addition to reporting it to the police you should 
notify W

CTD without delay. The association will notify the entire 
m

em
bership im

m
ediately.
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YOUR #
1 CHOICE FOR NEXEN TIRES!

(115,000 Km
)

(80,000 Km
)

H
ELM

ETS A
N

D
 PPE

A helm
et is perhaps the m

ost im
portant piece of personal 

protective equipm
ent (PPE) for ATV operators. At least 33 per cent 

of riders were not wearing a helm
et during ATV-related fatalities 

between 2013 to 2019, according to Statistics Canada.

There are two m
ain types of helm

ets: full face (which com
pletely 

covers the face and chin) and open face (which only covers the head 
and chin). The ATV Safety Institute recom

m
ends that riders wear a 

DOT- or Snell-approved helm
et with a proper safety rating for ATVs. 

According to the U.S. Consum
er Product Safety Com

m
ission, the 

applicable standards for ATV helm
ets include DOT FMVSS 218 or 

Snell M-2005, M-2010, and CMS/CMR 2007.

“If ATVs are being used in a com
m

ercial setting, then the 
com

pany should be providing a helm
et to each person,” says Goruk. 

Preferably, the helm
et should have a full face shield, but if a driver 

is using an open-face helm
et they should also be required to wear 

protective eye wear. Other recom
m

endations include gloves, boots, 
and long pants.

W
hile PPE is a sim

ple way to help avoid severe injury or even 
death, m

any people don’t consistently wear a helm
et or only wear 

one on public roads. That’s why creating policies and procedures 
around the operation of ATVs — and having em

ployees sign off on 
those policies and procedures — is so im

portant, says Goruk. “If 
you’re found not wearing your helm

et or acting recklessly, then your 
privileges will be revoked,” he says.

Also, ATV drivers should always drive sober, since alcohol and 
drugs im

pair your ability to drive and m
ake decisions — and could 

result in im
paired driving charges under the Crim

inal Code of 
Canada. In at least 51 per cent of ATV-related fatalities from

 2013 
to 2019, the driver had reportedly consum

ed alcohol, cannabis or 
other drugs, according to Statistics Canada.

SIN
GLE SEATS VS. TW

O
-U

PS
Som

e ATV owners bolt a cargo box on the back of a single-seat 

This blog is provided for inform
ation only and is not a substitute 

for professional advice. W
e m

ake no representations or warranties 
regarding the accuracy or com

pleteness of the inform
ation and will not 

be responsible for any loss arising out of reliance on the inform
ation.

FED
ER

ATED N
EW

S

ATV and use it as a passenger seat — but that’s not a good idea. 
“They aren’t designed to hold all that weight,” says Goruk. “It 
changes the centre of gravity so now you have m

ore weight over 
the back, m

aking it harder for the driver to control.”

On a single-seat ATV, there are no footwells or grab handles for 
the passenger, so their dangling legs can easily hit an obstacle, 
such as a tree. “The passenger has nothing to hold onto, so if they 
start to fall, they m

ight grab the driver and the driver could lose 
control or get pulled off with the passenger,” says Goruk.

In som
e situations, it m

ay be necessary to send out m
ore than 

one ATV operator for a job. For exam
ple, if work is required in a 

rem
ote area without cellular coverage during winter weather, it’s 

safer to have a buddy-system
 in place. But riders should either have 

their own single-seat ATV or use a two-up ATV designed to carry the 
weight of two people. A two-up ATV has a longer wheel base and 
stronger rear suspension, as well as dedicated footwells and grab 
handles for the passenger — which helps to keep both the driver 
and passenger safe.

D
U

E D
ILIGEN

CE
If you’re using an ATV on roadways and public lands, the ATV m

ust 
be registered with a rear licence plate and insured under a m

otor 
vehicle liability policy. “Make sure you’re insured against liability 
especially if you’re letting som

eone else drive it,” says Goruk. “And 
carry a copy of your ownership and registration, as well as a copy of 
your insurance — preferably in a waterproof pouch.”

Even if som
eone else is operating the ATV, the ow

ner is still 
liable for injury or dam

age —
 and could be charged under a 

m
unicipal bylaw

 or other legislation, such as Ontario’s Off-Road 
Vehicles Act (ORVA).

“You should also check the m
achine before you ride it — check 

for oil leaks, if tires are inflated properly, if the brakes are working,” 
says Goruk. Stick to designated trails wherever possible, and always 
let som

eone know where you’re going and how long you think you’ll 
be gone.

W
hile there are risks to operating ATVs, m

any of those 
are preventable by follow

ing safety rules, w
earing PPE, and 

avoiding reckless driving. The key is to have form
al policies and 

procedures in place that keep drivers accountable —
 and help 

keep everyone safe.

To learn m
ore about risk m

anagem
ent practices, visit our Risk 

Services page today.
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W
CTD CHA

RITY
 GOLF TOURN

A
M
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T  

A
 GREAT SUCCESS

BY R
AY GELETA 

THE 2023 W
CTD GOLF TOURNA

M
ENT, h

e
ld

 o
n

 J
u

n
e

 2
5

th
 a

t 

the Stony Plain golf course w
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Best of all, after all expenses were paid, we succeeded in raising 
$10,425.00 for the Stollery Children's Hospital. 

A 
big 

thanks 
to 

all 
those 

who 
showed 

up 
to 

play—and 
congratulations to tournam

ent winners: Jam
es Cashin, Shane 

Oakford, Derek Drauls and Rick Kluss.

W
CTD would like to recognize and thank the sponsors of this 

event. Their generous contribution really paved the way for the 
success of this tournam

ent. 

A huge thank you all our sponsors, as follows:

Platinum
 Sponsors 

• Continental Tire
• Costar Com

puter System
s

• Integra Tire
• North Country Tire
• Rakla Tire / W

estlake Tire
• Tirecraft
• Trail Tire

Gold Sponsorship 
• AutologIQ
• Yokoham

a Tire

Silver Sponsorship 
• Lordco Auto Parts
• Toyo Tires

Bronze Sponsorship 
• Prem

a Canada

Cart Sponsorship 
• Napa Auto Parts

W
e would also like to thank Darrell Budney, from

 Trail Tire, for 
helping to organize and getting the com

m
unication out into the 

field.   

W
e are planning to hold an even bigger and better tournam

ent 
next year. 

A
SSO
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TIA’S M
ATT W

HITE: SA
V

IN
G LIV

ES  
ON

E TRA
IN

IN
G AT A

 TIM
E

M
ATT W

HITE’S JOURN
EY BEGIN

S ON
 THE FARM

 

BY CH
RISTIAN

 H
IN

TON
 - TIRE REVIEW

M
ATT W

HITE’S PATH to becom
ing a prom

inent figure in 
the tire industry blossom

ed from
 a farm

 in Booneville, N
ew

 
York. Grow

ing up surrounded by heavy m
achinery and tire 

equipm
ent, M

att developed a natural affi
nity for m

echanics 
a

t a
 y

o
u

n
g

 a
g

e
.

“I was on the farm
, doing general logging work with big m

achines, 
and they had tires,” Matt said. “I unknowingly learned a lot by 
necessity. It wasn’t to fulfill a career path at that tim

e; it was m
ore 

like, ‘Hey, change this tire and put a tube in it’ kind of deal.”

After graduating high school, Matt served four years in the U.S. 
Arm

y. W
hen he returned to civilian life, he struggled to find his 

rightful place in the job m
arket. He started a fishing business where 

he led guided tours and taught others how to fish for a couple of 
years, but Matt still wanted to hone his m

echanical aptitude. This 
paved the way for a career in the tire industry spanning decades 
and reaching over 40 countries and four continents.

No m
atter where the training is needed, Matt W

hite says he will 
travel there.

Matt’s tire career began in Oneida, New York, at Hanifin Tire in the 
m

id-1980s, where he turned a sm
all, independent operation into a 

thriving business.

“W
hen I got there, it was a two-guy garage that m

ade very little 

m
oney,” he said. “I eventually becam

e the general m
anager and grew 

the business to include com
m

ercial truck, farm
 and autom

otive 
service. W

hen we started servicing heavy duty, [we had to] build 
another couple of buildings to deal with the growth.”

Matt’s experience at Hanifin Tire opened his eyes to the glaring 
absence of training and safety m

easures for tire technicians at the 
tim

e. So, he enrolled in m
any tire and part m

anufacturer and ASE 
trainings to equip him

self with the necessary skills with the goal 
of helping others. Determ

ined to address the lack of training, he 
participated in various classes, traveling across the country for 
extensive training sessions.

Over tim
e, Matt’s expertise grew, and he began leading training 

sessions him
self. He started in upstate New York, providing classes 

for m
ajor industry players like Snap- On, NAPA and local businesses, 

placing a strong em
phasis on safety within the tire business.

Matt’s wealth of training experience caught the attention of 
the Tire Industry Association (TIA) in 2007 when he started as 
a contractor. W

ith TIA, Matt opened up his shop to be used as a 
film

ing site for the new TPMS training program
 at the tim

e.

“I was pretty m
uch the technical guy,” Matt said, who has been 

the director of tire service for TIA since 2012.

“My job is very sim
ple, I save lives,” Matt said. “Unfortunately in 

our business, there is a risk of injury or fatality. I feel like m
any folks 

don’t recognize the im
portance of the tire technician and the safety 

N
o m

atter w
here the training is needed, M

att W
hite says he w

ill travel there.
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and knowledge it takes do the proper procedures.”

Matt’s com
prehensive training knowledge in TPMS, com

m
ercial 

trucks, autom
otive, OTR and farm

 tires has helped him
 develop 

strong relationships in the industry and m
ade him

 sought after 
worldwide.

From
 rem

ote m
ines in Alaska to the unforgiving terrains of 

Mongolia, Africa and Colom
bia, there’s nowhere Matt won’t go to 

deliver his expertise.

One of his m
ost m

em
orable experiences was introducing TIA 

training to the W
estern Africa Tire Service (W

ATS), one of the 
biggest vehicle service providers in W

estern Africa for Rana Motors 
which is based in Accra, Ghana. Rana is an authorized distributor 
for Kia, Jeep, Fiat, and others in Ghana.

“The distance and travel to places never concerned m
e,” Matt 

said. “W
hat concerned m

e was people not having training like we do 
here in the States. That’s why we spread training all over the world. 
It’s just unreal that a kid that started in a tire store went on to train 
in W

est Africa and beyond.”

Despite his efforts, Matt said there is still so m
uch to be done in 

the industry to im
prove safety and grow technician pride.

“I want people to understand what’s at stake,” he said. “I want 

to tell them
 that they’re not just tire guys or ladies. They’re tire 

technicians – the largest organization of service providers in the 
world. People need to understand what we actually do. You don’t 
have to be a football player, a basketball player or anything else to 
be fam

ous. You can just be a rockstar showing people how to be 
safe in our great tire industry.”

As an avid outdoorsm
an, Matt’s interests and hobbies expand 

outside the tire industry. Growing up near Lake Ontario and the St. 
Lawrence Seaway, he developed his love for fishing and still spends 
tim

e in Pulaski, New York, fishing and participating in various 
charitable activities. In particular, he takes young children, folks 
with special needs and those facing health challenges on fishing 
trips, providing them

 with m
em

orable experiences and learning 
opportunities.

“The distance and travel to places never concerned m
e.  

W
hat concerned m

e w
as people not having training like 

w
e do here in the States. That’s w

hy w
e spread training all 

over the w
orld. It’s just unreal that a kid that started in a 

tire store w
ent on to train in W

est A
frica and beyond.”  

– M
att W

hite
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“TPM
S tool m

anufacturers are routinely releasing softw
are 

updates throughout the year. M
any factors can initiate a 

softw
are change, such as new

 sensor technologies, vehicle 
m

odel introductions or vehicle recalls. Keeping the TPM
S tool 

softw
are up to date helps ensure faster, m

ore successful 
TPM

S service w
ith few

er com
ebacks.”  

– Shaw
n Pease, TIA director of autom

otive tire service
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TPM
S M

A
N

UFA
CTURERS URGE TECHS TO 

UPDATE TOOL SOFTW
A

RE FOR IM
PROV

ED 
TPM

S SERV
ICE

• UP TO 35%
 OF TECHNICIANS DON’T HAVE UP-TO-DATE TPMS 

TOOL SOFTW
ARE

• NEW
EST GENERATION OF TPMS SENSORS NEED THE LATEST 

GENERATION TPMS TOOL SOFTW
ARE

• “UPDATE YOUR TPMS TOOLS!” CAMPAIGN AIMS TO HELP 
TECHNICIANS AVOID TPMS SERVICE ISSUES AND DELAYS IN 
CUSTOMER SERVICE

 To rem
ind auto service technicians and service facilities that 

they m
ust keep their Tire Pressure Monitoring System

s (TPMS) 
tool software updated regularly, a group of TPMS tool and sensor 
m

anufacturers, along with the Tire Industry Association (TIA), have 
launched a national public service cam

paign called “Update Your 
TPMS Tools!”

 The Coalition of TPMS Manufacturers, including ATEQ TPMS 
Tools , Bartec USA LLC, Continental Autom

otive System
s Inc. and 

Schrader TPMS Solutions, along with the TIA, has com
e together 

to tackle the challenge faced by technicians who have not kept 
their TPMS tool software up to date. Having up to date software is 
particularly essential with the introduction of the latest generation 
of TPMS sensors.

 By updating their TPMS tool software, technicians can prevent 
TPMS service issues and avoid unnecessary delays, ultim

ately 
delivering im

proved custom
er service. The launch of the “Update 

Your TPMS Tools!” cam
paign, which coincided with National Tire 

Safety W
eek. The annual consum

er awareness initiative of the 
U.S. Tire Manufacturers Association aim

ed at educating m
otorists 

about tire care, safety and awareness as essential parts of road 
safety took place June 26 - July 3.

 Shawn Pease, TIA director of autom
otive tire service, notes, 

“TPMS tool m
anufacturers are routinely releasing software updates 

throughout the year. Many factors can initiate a software change, 
such as new sensor technologies, vehicle m

odel introductions 
or vehicle recalls. Keeping the TPMS tool software up to date 
helps ensure faster, m

ore successful TPMS service with fewer 
com

ebacks.”

 According to recent surveys, up to 35%
 of technicians have not 

updated their TPMS tool software in the last year. W
hen working 

with the newest generation of TPMS sensors, technicians need the 
latest generation of TPMS tool software. W

ithout it they cannot do 
TPMS service successfully.

 In addition to alerting shops and technicians about the need to 
register their tool and keep its software updated, the cam

paign is 
stressing the need to always perform

 a sensor relearn when rotating 
tires or perform

ing TPMS service. Failing to perform
 the relearn is 

one of the m
ost com

m
on reasons for TPMS service com

ebacks. Up 
to 20%

 of technicians surveyed don’t regularly perform
 the relearn 

when doing tire service.

 The “Update Your TPMS Tools!” cam
paign web page offers links 

to software update downloads for m
any of the m

ost popular TPMS 
tools. Technicians also can check with their tool m

anufacturer’s 
website to find links for TPMS tool software updates. The site, 
which can be visited at: http://www.updateyourtpm

stools.com
/ 

also includes a technician survey, and all those who com
plete the 

survey will be entered in a drawing for a chance to win one of five, 
$100 Am

azon gift cards.

By engaging technicians and service facilities in the "Update 
Your TPMS Tools!" cam

paign, TPMS m
anufacturers and TIA seek 

to raise awareness about the crucial role of TPMS tool software 
updates in delivering exceptional TPMS service. Technicians are 
encouraged to prioritize updating their tools regularly, ensuring 
they can provide effi

cient, reliable, and seam
less TPMS service to 

their valued custom
ers.
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YOKOHA
M

A
 CRA

FTS 'E+' M
A
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Yokoham
a Rubber Co. Ltd. (YRC) has begun 

m
arking tires built for electric vehicles (EVs) 

with a proprietary "E+" m
ark on the sidewall 

to distinguish them
 from

 other tires in the 
sam

e line.

The new m
ark, being used on passenger 

and trucks/bus tires that have design and 
perform

ance qualities needed by EVs, is the 
latest facet of Yokoham

a Rubber's response 
to the rising dem

and such tires. The first tire 
to bear the E+ m

ark is the new Advan Sport 
EV, an ultra-high perform

ance sum
m

er tire being launched this fall 
in Europe and other m

arkets.

Yokoham
a's understanding of EVs com

prises battery-electric 
vehicles (BEVs), electric vehicles (EVs), plug-in hybrid vehicles 
(PHEVs), hybrid electric vehicles (HEVs) and fuel-cell electric 
vehicles (FCEVs).

Tires installed on such vehicles m
ust be able to m

eet the distinct 
needs of EVs, such as the strength to withstand the higher loads 

Yokoham
a Rubber Co. photo.

Yokoham
a is m

arking tires built  
for electric vehicles w

ith a 
proprietary 'E+' m

ark on the sidew
all 

to distinguish them
 from

 other  
tires in the sam

e line.

HA
N

KOOK A
DDS TO EV

 TIRE LIN
E  

W
ITH ION

 EVO, ION
 EVO SUV
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Hankook Tire unveiled the iON evo and iON evo SUV, the latest 

in the com
pany’s iON line of tires specifically designed for electric 

vehicles (EVs). The m
anufacturer said the tires are built with iON 

technology that focuses on tread wear, noise reduction and unique 
grip perform

ance for EVs.

“The acceleration in the perform
ance EV m

arket m
eans that 

drivers are looking for tires that m
axim

ize their experience during 
the varied conditions that sum

m
er driving can bring,” Kijong Kil, 

vice president of RE developm
ent, Hankook Tire, said. “W

e’re 
confident that these new products deliver the outstanding electric 
perform

ance that is a hallm
ark of the iON line-up.”

The Hankook iON evo SUV is available in eight sizes ranging from
 

18 to 22 inches, while the iON evo is available in eight sizes ranging 
from

 18 to 21 inches. Both tires com
e with a 30-day free trial.

associated 
with 

heavy 
electric 

batteries 
as well as the electric m

otor's high torque 
output.

Such tires also m
ust generate less noise 

and contribute to the vehicle's effi
cient use 

of electricity and other energy sources and 
expand the vehicle's driving range.

YRC said it has secured a num
ber of original 

equipm
ent fitm

ents on electrified vehicles, 
including: BMW

 iX3, Mercedes-AMG EQS 53 
4MATIC+, and Lexus RZ, crossover SUVs from

 
Toyota Motor (the bZ4X) and Subaru (the 
SOLTERRA), and m

ini-vehicles such as the 
Nissan Sakura and Mitsubishi Motors' eK X EV.

The new Advan Sport EV — based on 
the Advan Sport V107 UHP tire — features 
technologies cultivated in YRC's developm

ent 
of OE tires already being supplied for prem

ium
 EVs. It will launch in 

16 sizes. Pricing inform
ation was not disclosed.

The EV version of the Advan Sport V107 shares that product's 
tread pattern, YRC said, and incorporates a strip of polyurethane 
foam

, dubbed "SilentFoam
," attached to the tire's innerline. This 

strip of foam
 reduces tire cavity resonance (the sound created 

inside the tire as it vibrates while running over uneven road 
surfaces), thereby dim

inishing unpleasant noise in the passenger 
cabin, YRC said.
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by the autom
otive OEM

s" to the REPAIR Act.

The pact — signed by the Autom
otive Service Association (ASA), 

the Society of Collision Repair Specialists (SCEA) and Alliance for 
Autom

otive Innovation (AAI) on July 11 — affi
rm

s and updates a 2014 
Mem

orandum
 of Understanding on R2R that says "independent 

repair facilities shall have access to the sam
e diagnostic and repair 

inform
ation that auto m

anufacturers m
ake available to authorized 

dealer networks," according to a news release from
 the parties.

In a letter to Congress, the signers wrote, "This com
m

itm
ent was 

created with our m
utual and valued custom

ers in m
ind: vehicle 

owners. It affi
rm

s that consum
ers deserve access to safe and 

proper repairs throughout a vehicle's lifecycle [and] it is built to 
last because it anticipates changes in autom

otive technologies and 
m

arket evolutions."

The Autom
otive Repair Data Sharing Com

m
itm

ent includes 
thousands of independent auto repair professionals and the auto 
m

akers producing m
ost of the vehicles sold in the U.S. According to 

the signers, the agreem
ent:

• Secures consum
er choice in autom

otive repair;
• Gives drivers the ability to have vehicles serviced "anytim

e, 
anywhere, anyplace;"

• Applies to all vehicle technologies and powertrains;
• Covers access to telem

atics data required to diagnose and 
repair vehicles.

In a statem
ent that sam

e day, the ACA called out the agreem
ent, 

saying that it was created to cause confusion and that it only 
affi

rm
s the 2014 agreem

ent "rather than im
plem

ent a m
eaningful 

solution to preserve the entire autom
otive afterm

arket and the 
com

petition and consum
er choice that it creates."

The ACA outlined what it said were flaws in the agreem
ent, 

including:
• The lack of a com

pliance com
ponent;

• That it doesn't cover all auto m
akers, including Tesla Inc., or 

require new auto m
akers to join;

• Doesn't offer the afterm
aker or consum

ers direct access to 
telem

etrics but only m
akes those data available through OEM 

system
s and tools, which could burden shops with needing to 

purchase m
ultiple third-party tools; and

• Doesn't address safety and security concerns.

The ACA also criticized its lack of involvem
ent in the agreem

ent as 

a national trade organization 
"representing over 536,000 
com

panies 
and 

affi
liates 

that m
anufacture, distribute 

and sell m
otor vehicle parts, 

accessories, services, tools, 
equipm

ent, 
m

aterials, 
and 

supplies," saying that the involved auto service agencies — the ASA 
and the SCEA — do not represent the auto afterm

arket and only 
represent "a sm

all fraction of the independent repair m
arket."

TIA issued a statem
ent on July 13 also not endorsing the 

agreem
ent and echoing m

any of those concerns.

"W
hile TIA acknowledges the positive intent and certain aspects 

of the agreem
ent, the current pact falls short in adequately 

addressing the concerns of consum
ers and protecting their rights 

along with those of the independent autom
otive repair m

arket," 
Roy Littlefield IV, TIA's vice president of governm

ent affairs, said.

TIA criticized the agreem
ent's lack of enforcem

ent m
echanism

s, 
adding that without a m

eans to ensure com
pliance, consum

ers will 
be vulnerable to exploitation and inadequate protection.

"TIA firm
ly believes that any m

eaningful right-to-repair initiative 
m

ust possess robust enforcem
ent m

echanism
s to safeguard 

consum
er rights effectively," Littlefield said.

The association said that the agreem
ent also does not adequately 

address telem
atics system

s, lacking a "com
prehensive fram

ework 
to address this vital concern." And that it does not include all 
autom

akers.

"W
hile TIA appreciates the spirit and elem

ents of the agreem
ent, 

it firm
ly believes that the current pact does not resolve the core 

issues faced by consum
ers in the tire industry," Littlefield said. 

"Instead, it creates confusion and potential harm
, ultim

ately falling 
short of m

eeting the pressing needs of consum
ers."

SEMA, in a statem
ent on July 13, called the agreem

ent a step in 
the right direction, but noted that the agreem

ent was non-binding 
and only included access to telem

atics and data available through 
the OBDII port, rather than giving consum

ers and the afterm
arket 

direct access to that inform
ation.

"Sim
ply put, the MOU does not provide the full protections 

needed to m
aintain a com

petitive repair and m
odification m

arket 
in the future," SEMA said.

SEMA, TIA and the ACA all voiced their continued support the 
REPAIR Act (H.R. 906), federal right-to-repair legislation introduced 
this year.

"The REPAIR Act is a com
prehensive and critical piece of federal 

legislation that preserves com
petition, affordability, accessibility, 

and a vibrant supply chain," the ACA said.

IN
D

U
STRY N

EW
S

TIRE BU
SIN

ESS

GROUPE TOUCHETTE INC., 
o

n
e

 
o

f 
C

a
n

a
d

a
's

 
la

rg
e

s
t 

tire
 

d
is

trib
u

to
rs

 
is

 
g

ro
w

in
g

 
a

g
a

in
, 

ta
k

in
g

 
o

v
e

r 
fa

m
ily

-o
w

n
e

d
 

F
a

s
tc

o
 C

a
n

a
d

a
, o

n
e

 o
f C

a
n

a
d

a
's

 le
a

d
e

rs
 in

 a
llo

y
 w

h
e

e
l d

e
s

ig
n

, 

m
a

n
u

fa
c

tu
rin

g
 

a
n

d
 

d
is

trib
u

tio
n

. 
T

e
rm

s
 

o
f 

th
e

 
a

g
re

e
m

e
n

t 

w
e

re
 n

o
t d

is
c

lo
s

e
d

.

Groupe Touchette said the acquisition significantly expands its service 
offering to custom

ers and provides Fastco Canada with greater access 
to new m

arkets. It said the transaction "prom
otes strong synergies in 

product offering for the benefit of both com
panies' custom

er base." This 
acquisition is the distributor's third in the past few years.

A little m
ore than 10 m

onths ago, Touchette com
pleted the 

acquisition of National Tire Distributors (NTD) from
 Am

erican Tire 
Distributors Inc. (ATD). Two years ago, the com

pany purchased fellow 
Quebec tire dealer Pneus Chartrand Distribution Inc., which operated 
both wholesale and retail businesses throughout the province.

The latest m
ove, Groupe Touchette said, aligns with its growth 

plan, acquiring an "innovative com
pany at the forefront of technology 

and driven by values of excellence." Groupe Touchette said Fastco 
Canada share strong com

m
on values of excellence and excel in their 

respective m
arkets.

Nicolas Touchette, co-owner and CEO of Groupe Touchette, 
said the com

panies will rem
ain independent and "will continue to 

operate with com
m

on objectives to provide our custom
ers with the 

best experience in the tire and wheel categories."

Glenn Chaplin founded Fastco in 1979 by selling auto accessories from
 

his basem
ent, eventually opening retail locations called Autom

otion 
and subsequently Lazer Auto. The business becam

e wholesale only in 
1989 with the incorporation of Fastco Canada. Bob and Lee Chaplin, as 
well as the current leadership, will rem

ain at the com
pany.

Touchette said the collaboration "opens new avenues for both 
com

panies and allows us to expand our product offering as part of 
our strategic plan."

According to the tire distributor, Fastco has built long-standing 
partnerships with large Canadian retailers, vehicle m

anufacturers and 
tire m

anufacturers, developing products that have been " the hallm
ark 

of the Chaplin fam
ily, from

 design, engineering to the m
anufacturing of 

superior quality products for the autom
otive enthusiast."

"W
e will now be able to count on the highly strategic experience of 

Fastco Canada," Frédéric Bouthillier, co-owner and chief operating 
offi

cer of Groupe Touchette, said.

"Fastco Canada has not only been at the forefront of forward-
looking sectors such as electric vehicles but has created unique 
resources such as FastFinder that enable us to offer exclusive data 
and precise fitm

ent solutions to our custom
ers."

Fastco Canada President Glenn Chaplin said the acquisition opens new 
opportunities while expanding the Fastco's "position as Canada's leader 
in the design, production and distribution of alloy and steel wheels."

Fastco m
arkets five brands of custom

 wheels — Braelin, Dialyn, 
HD, Fastco and Replika — along with steel wheels and offers 
m

ounted tire-wheel packages from
 its warehouse distribution 

centers in Vaudreuil-Dorion, Quebec, and Airdrie, Alberta.
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said in its recently released 2023 Integrated Report.

For passenger tires, Bridgestone said it will focus investm
ents on 

production of larger-rim
-diam

eter tires and products equipped with 
the group's Enliten "light-weighting" technology.

"To put it sim
ply, Enliten is a base technology which enables 'ultim

ate 
custom

ization' to 'sharpen edge' in tire perform
ance," Global CEO Shuichi 

Ishibashi wrote in the report. "In other words, it elevates all conventional 
perform

ances 
and, 

in 
addition, 

largely 
evolves 

environm
ental 

perform
ance leading to sustainability, as well as perform

ance that not 
only m

eet the apparent needs and potential wants of specific m
arkets 

and custom
ers, but that further inspires and delivers new value which 

the m
arket and custom

er m
ay not have even im

agined."

IN
D

U
STRY

 N
EW

S

The 
investm

ent 
plan 

will 
include 

replacing 
m

anufacturing 
equipm

ent at 20 sites worldwide, with increased production capacity 
envisioned at plants in Brazil, Costa Rica and Japan.

In North Am
erica and Europe, the firm

 has set a goal of having 
larger rim

-diam
eter tires (those 18 inches and above) account for 

roughly 65%
 of its original equipm

ent sales volum
e and 40%

 of 
replacem

ent m
arket passenger tire sales volum

e in 2023.

Additionally, the com
pany will focus on tires with 20-inch and larger 

rim
 diam

eters to m
eet what it expects will be "strong" growth in dem

and 
tied to the accelerated shift to electric vehicles, in particular in the U.S., 
which is Bridgestone's largest m

arket.

For truck/bus tires, the m
anufacturing structure for new tires and 

retreads will be strengthened based on a circular business m
odel, 

with particular em
phasis on North Am

erica, where the firm
 has a 

strong business foundation.
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For our annual M
id-Year Tire Report —

 w
hich spans the 

June 19 and July 17 print issues —
 Tire Business reporters 

a
s

k
e

d
 to

p
 tire

 m
a

k
e

rs
 fo

r th
e

ir ta
k

e
s

 o
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 th
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 la
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W
e asked tire m

akers which technologies will be a gam
e-changer 

in the tire m
arket. Spoiler alert: Electric vehicles (EV) and airless 

tires (non-pneum
atics).

Here is an excerpt from
 what we learned, along with links to the 

full-length stories:

W
H

AT TECH
N

O
LO

GY
 W

ILL B
E A

 GA
M

E-CH
A

N
GER 

IN
 TH

E TIRE M
A

RK
ET?

Hankook Tire Am
erica Corp.: "EV-related technology, digital 

transform
ation, airless tires and sustainable m

aterials. It's all about 
sustainability these days," President Rob W

illiam
s said.

Giti Tire USA: "There are technological constraints between 
wet perform

ance, treadwear and rolling resistance that lim
it all 

m
anufacturers. Think of it like a triangle, and when you pull on one 

corner to m
ake im

provem
ents, the other two areas are decreased. 

Scientific advances continue to expand the base triangle over tim
e, 

but the real gam
e changer would be the ability to increase each 

trait independent of the others," said Kenny Lee, vice president of 
sales, consum

er tire sales for Giti Tire USA.

"The biggest gam
e changer, but probably not in the near term

, 
is a non-pneum

atic tire; if and when several things occur. First, it 
m

ust perform
 like a standard tire. Secondly, it m

ust exist within 
the current set of industry standards, which ideally would m

ean it 
could be m

ounted on a standard rim
 and not a specialized tire/rim

 
assem

bly which will require too m
any SKUs for dealers."

Prinx Chengshan Tire: "The developm
ent of technology that 

com
bines low rolling resistance with long m

ileage for the EV 
m

arket has the potential to be a gam
e-changer in the tire industry. 

Additionally, the tire m
arket m

ay see a rise in sm
art technology 

integration, bringing innovative features to consum
er tires," Sam

uel 
Felberbaum

, president of Los Angeles-based Prinx Chengshan Tire 
North Am

erica Inc. said.

Balkrishna Industries Ltd. (BKT): "EV tires. BKT has developed 
a line of E-Ready tires with the Agrim

ax Factor. The reduced lug 
angle ensures less rolling resistance. The 5%

 increased contact 
area significantly reduces the noise level in the cab. Both features 
lead to a greater com

fort level. The tire's braking on wet surfaces 
is im

proved. The tire's strong polyester casing provides good lateral 
stability and a faster steering response when used in high-speed 
operations and heavy-duty service. This initial offering of E-Ready 
tires shows BKT's com

m
itm

ent to electric m
obility," said Doug 

Kershaw, president of BKT USA.

Continental Tire: "W
e believe m

anufacturers that are able to 
successfully m

inim
ize the trade-offs between the increasing 

requirem
ents 

for 
high 

m
ileage, 

high 
effi

ciency 
(low 

rolling 
resistance), on vehicle perform

ance (dry, wet, snow) AND increase 
the utilization of sustainable m

aterials in tire design will have an 
advantage in the future. Continental is well positioned to take on 
these challenges," said Continental Tire the Am

ericas CEO Jochen 
Etzel.

"In truck tires, digital-m
onitoring solutions and tread-depth 

prediction. This com
plete asset m

anagem
ent, tire m

aintenance 
predictions and full tire as a asset m

anagem
ent, through the life of 

a tire asset to optim
ize total cost of ownership within the tire fleet 

m
anagem

ent.

"For the OE sector, Conti believes pneum
atic tires are here to stay 

in the current planning horizon of Conti and our industry partners. 
Enhanced pneum

atic tires with sealant layer or tire cavity noise-
absorbing m

aterials will continue to provide greater flexibility 
to OEMs in developing their future vehicle platform

s which are 
prim

arily EV."

China M
anufacturers Alliance (CM

A)/Double Coin: "AI (artificial 
intelligence) seem

s to be the topic of growth and concern, with 
m

any ways of utilizing this technology in the industry, especially 
in the electric vehicle segm

ent of the m
arket. EV tires m

ust have 
features and properties to address this type of vehicle dynam

ics," 
Aaron Murphy, senior vice president, said.

Kenda Tire: "Airless tire technology continues to evolve. Kenda 
offers this for specific non-DOT industrial applications to m

eet 

W
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Photo by Jerom
e Cam

bier/M
ichelin Group 

France's Groupe La Poste w
ill test M

ichelin's U
PTIS  

non-pneum
atic tire/w

heel hybrid on up to  
40 delivery vehicles over the com

ing tw
o years.
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from proven programs that will 
help you gain new customers, 
retain existing ones and boost

In a competitive marketplace,
the Tirecraft reputation is known 
Canada-widefor its quality  
products and reliable services.

Each Tirecraft location is
independently owned and
operated, which means you’ll 

your own boss while enjoying 
maximum discounts, favourable 
purchasing terms and reduced 
costs oneveryday items.

W
e are a network that delivers 

value to our dealers through a 
variety of support, sales and 
marketing programs.

Tirecraft provides 24-hour
supportto commercial  
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.

specific needs to elim
inate vehicle down tim

e. There m
ay be som

e 
extended opportunities for DOT applications as the technology 
continues 

to 
evolve," 

Brandon 
Stotsenburg, 

vice 
president, 

autom
otive, for Kenda Tire said.

Kum
ho 

Tire 
USA: Shawn Denlein, president of sales and 

m
arketing at Kum

ho, said airless tires are an em
erging technology 

to keep an eye on.

"The successful im
plem

entation of airless tires would be a 
gam

e-changer," he said. "There's still som
e issues that need to be 

overcom
e with rolling resistance and heat generation with high-

PIRELLI TOUTS P ZERO PRODUCTS  
AT GOODW

OOD FESTIVA
L

TIRE BU
SIN

ESS

PIRELLI &
 C. S.P.A. presented three of its 

newest tires in the Pirelli P Zero fam
ily — the P 

Zero E, the P Zero R and the P Zero Trofeo RS 
—during the recent UK Goodwood Festival of 
Speed, dubbed “the world's largest autom

otive 
garden party."

The event was held July 13-16 at Goodwood 
House in W

est Sussex. Pirelli used the occasion 
to com

m
unicate that the P Zero products, 

with m
ore than 1,300 hom

ologations, were 
designed with input from

 m
anufacturers and consum

ers, with a 
particular em

phasis on sustainability and effi
ciency. The products, 

Pirelli said, have been developed with Pirelli's 'Eco-Safety Design' 
approach: a process that uses "innovative m

ethods and m
aterials, 

including all the virtualization technology handed down from
 

Pirelli's experience in m
otorsports."

Pirelli said the process helps "to overcom
e the inevitable 

com
prom

ises" of developing a tire design.

The P Zero brand began in 1986 to fit the Group B Lancia Delta S4 
that com

peted in world rallying. The three products each address 
different needs of the sports cars throughout every season, Pirelli said.

The soon-to-be released P Zero E is the first UHP tire m
anufactured 

with m
ore than 55%

 of m
aterials of natural and recycled origin, 

certified by certification firm
 Bureau Veritas, according to Pirelli, 

giving it a triple A rating on the European tire label.

This tire was specifically developed for electric vehicles; 
the "Elect" m

arking on every tire in the range denotes a low 
rolling resistance and reduced noise. The tire also has run-flat 
"RunForward" technology that allows a punctured tire to be used 
until reaching a repair shop.

Research also shows a 24%
 reduction in CO2 em

issions versus a 
previous generation Pirelli tire.

Pirelli P Zero E is m
ade with specific com

pounds that help to 
increase the range of battery-powered vehicles and extend tire 

speed and high-load applications with airless technology, but that 
would be one to keep an eye on, and one we are in the process of 
developing."

Nokian Tyres: "Any technology that m
akes driving greener will help 

the industry change the gam
e. W

e are on a quest to m
ake our tires 

from
 50%

 renewable or recycled m
aterials by 2030, and other tire 

m
akers have sim

ilar aspirations. Replacing synthetic ingredients 
with natural ones will appeal to drivers, help the environm

ent and 
elevate the reputation of our industry," Tom

m
i Heinonen, vice 

president, North Am
erica, for Nokian Tyres P.L.C. said.

life thanks to reduced wear. The com
pounds, 

Pirelli said, play a role in enhancing car control 
throughout various different driving situations, 
particularly wet braking.

The tread is stiff enough for considerable 
torque generated by EVS, while being optim

ized 
for the position and size of the grooves that also 
help to reduce tire noise.

The P Zero E tire will be available in Septem
ber 

alongside the existing lineup. Initially, it will be available in 17 sizes 
for the afterm

arket from
 the second half of 2023. Developm

ent of 
specific versions for selected m

odels is already underway.

Meanwhile, the P Zero R, a road tire for sports cars, was designed 
for driving control in both wet and dry conditions, and offers better 
rolling resistance, less road noise and increased consistency.

Pirelli said its engineers have m
axim

ized the footprint of the 
P Zero R, the only point of contact between the car and the road, 
providing balanced and predictable characteristics.

Pirelli said it developed special resins for the new tire that 
activate them

selves within a specific tem
perature range. These 

m
aterials react to different driving environm

ents, offering sporting 
perform

ance in ideal conditions, driveability in norm
al conditions, 

and safety in wet or cold conditions, Pirelli said.

According to Pirelli, the P Zero R has been designed to com
bine 

effectiveness and effi
ciency, even on the track where it delivers 

consistent perform
ance without fading. The product features a 

m
ulti-com

pound tread, which offers a longer tire life thanks to a 
tread pattern design that is stiffer in the m

iddle to reduce wear, 
paired with a softer com

pound at the edges for better cornering 
support during sports driving.

The P Zero Trofeo RS, which was released previously, is sem
i-

slick tire hom
ologated for road use, Pirelli said, and is intended as 

original equipm
ent for hypercars, with bespoke versions developed 

for each car.
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EDMONTON VANCOUVER CALGARY

WE KNOW WHEELS..IT’S WHAT WE DO

CANADIAN WHEEL
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