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Cover Photo Credit - (Courtesy CBC)  
Keynote speaker Terry O’Reilly brings his unique personal brand to Kelowna.

CALENDAR
THE 2015 SEMA SHOW 
November 3 - 6, 2015, Las Vegas

TDAC NATIONAL CONFERENCE & TRADE SHOW, hosted by WCTD 
March 10 - 12, 2016, Kelowna, BC

Annual Dues $105.00 Incl. GST Per calendar year, per location. 
PLEASE FORWARD TO: 
WCTD 
PO Box 58047, Chaparral RPO, Calgary, AB  T2X 3V2 
email: andy@wctda.ca

CATEGORY OF MEMBERSHIP (SEE BELOW) 
 
VOTING MEMBER ASSOCIATE MEMBER, NON-VOTING

a. Independent Tire Dealer 1. Jobber or Distributor
b. Retreader 2. Manufacturer
  3. Exporter or Mfg. Rep.
  4. Dealer Support Services

COMPANY NAME

ADDRESS

POSTAL 
CODE

CITY

PHONE

MY BUSINESS IS MADE UP PRIMARILY OF THE 
SALE OF TIRES AND TIRE RELATED SERVICES

YES NO
(CIRCLE ONE)

EMAIL

AUTHORIZED BY  
(PLEASE PRINT)  
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WCTD MEMBERSHIP APPLICATION

OCTOBER - DECEMBER 2015
 

PUBLISHED BY WESTERN CANADA TIRE DEALERS 
PO BOX 58047, CHAPARRAL RPO, CALGARY AB  T2X 3V2 

WCTD EXECUTIVE 2015
PRESIDENT, CLEM COLLET - WEST END TIRE 
1991 Dugald Road, Winnipeg, MB  R2J 0H3 
Phone: 204-663-9037  Email: clem@westendtire.com

PAST PRESIDENT, KEN ESSEX  
TOTAL TIRE DISTRIBUTORS INC.  
Unit B, 1865 Burrows Avenue, Winnipeg, MB  R2X 2V9
Phone: 204-793-1336  Email: ken@totaltire.ca

EXECUTIVE DIRECTOR, ANDY NAGY 
PO Box 58047, Chaparral RPO, Calgary, AB  T2X 3V2 
Phone: 403-264-3179  Fax: 403-264-3176

DIRECTORS 2015
BRITISH COLUMBIA

PAUL MCALDUFF - TIRELAND PERFORMANCE CENTRE 
300 East Esplanade, North Vancouver, BC  V7L 1A4 
Phone: 604-980-1578  Email: tirelandperformance@telus.net 

GARY HOOVER - O.K. TIRE 
19082 - 21 Avenue, Surrey, BC  V3R 3M3 
Phone: 604-542-7991  Mobile: 604-754-8963  Email: ghoover@oktire.com 

ANDREW BOULTON - KAL TIRE 
PO Box 1240, 2501 - 48 Avenue, Vernon, BC  V1T 6N6 
Phone: 780-960-4221  Email: andrew_boulton@kaltire.com

ALBERTA

RAY GELETA - TIRECRAFT  
1171 - 167 Street NW, Edmonton, AB  T5M 3S2 
Phone: 780-475-4165  Email: Ray.Geleta@tirecraft.com

ERIC WILLIAMSON - INTEGRA TIRE & AUTO CENTRES  
9333 - 37 Avenue, Edmonton, AB  T6E 5N4 
Phone: 780-462-1223  Email: rkelly@integratire.com

JASON HERLE - FOUNTAIN TIRE 
8801 - 24 Street, Edmonton, AB  T6P 1L2 
Phone: 780-410-2136  Email: Jason.Herle@fountaintire.com

NEIL SHYMKO - TIRE VILLAGE LTD. 
8805 - 156 Street, Edmonton, AB  T5R 1Y5 
Phone: 780-484-1184

SASKATCHEWAN

BLAIR HOLMES - MAPLE CREEK TIRE (DBA KAL TIRE) 
19 Pacific Avenue, Maple Creek, SK  S0N 1N0 
Phone: 306-662-3155  Email: B.Holmes@sasktel.com

MANITOBA

CLEM COLLET - WEST END TIRE (AS ABOVE)

JED BROTEN - T.B. TIRE & SON 
9 MacDonald Street, Starbuck, MB  R0G 2P0 
Phone: 204-735-2327
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Clear Winner 
The

To fi nd out more about becoming a store associate in one of Canada’s fastest growing Tire and
Automotive groups, give us a call at 780-462-1223. Or email us at marketing@integratire.com

At Integra Tire, we’re proud of our standing in the tire and automotive industry.   
We’ve built our track record on honesty, respect and fairness and it’s helped us grow 
from six corporate stores in Western Canada to over 70 locations across Canada.  
We believe that people with integrity enjoy doing business with those who have 
higher standards, that’s why so many great partners have joined our team. If you 
love the tire and automotive business, and you’re looking for an opportunity to join a 
growing and well-respected brand, there’s a place for you at Integra.

Become an Integra Tire store associate.

integratire.com
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WCTD is a coalition 
of 900 tire 
dealers united in 

the belief that the “5 R’s” 
of Recycling (Reduce,  
Re-use, Recycle, Recover and 

Residual Management) is the pre-eminent way to help the environment. 
Simply stated, tire recycling means that a worn tire is used to create 
a new product. As WCTD president and a husband with a wife and 
two pre-school children, I believe that rubber recycling has a very bright 
future today; and it’s our corporate and personal responsibility to make 
sure that we are caring for the generations following us.  Reduce, 
re-use, and recycle!

Once tires have reached the end of their useable 
lives, if dumped into huge piles and set alight, the 
smoke produced is a dangerous toxic cocktail; and 
runoff from the melted residue can contaminate 
groundwater. A consumer can do their part in 
extending tire life by ensuring they are properly 
inflated and are being checked weekly; don’t 
speed; corner, brake and start off gently; ensure 
that your tires are properly balanced and rotated 
regularly; and, finally, don’t overload your vehicle.

Retreading = Recycling

Our tire dealers are dedicated to the tire 
recycling process whenever possible. One 
way we accomplish that is by retreading. As a 
reminder, it takes twenty-two gallons of oil to 
manufacture one new truck tire. The majority of 
the oil is found in the casing, which is re-used 

PRESIDENT’S MESSAGE

By Clem Collett, WCTD President

A Full Tire Life 

Our tire dealers are 
dedicated to the tire 
recycling process 
whenever possible. One 
way we accomplish 
that is by retreading. 
As a reminder, it takes 
twenty-two gallons of oil 
to manufacture one new 
truck tire. The majority 
of the oil is found in the 
casing, which is re-used 
during the retreading 
process. What that means 
to our environment is 
that only seven gallons of 
oil is used to produce a 
quality retread.

during the retreading process. What that means to 
our environment is that only seven gallons of oil is 
used to produce a quality retread — which gives 
a tire a second or third life and fully maximizes their overall 
efficiency, cost-effectiveness and is environmentally friendly.

Scrap tires redux

Consumers can continue to help by recycling their tires.  Use them 
in gardens as planters; playgrounds (covers, swings, equipment 
and tunnels); woven door mats from scrap tire strips, art projects, 
handicrafts, etc. WCTD supports tire stewardship by aiding school 
divisions to use recycled tires in school playgrounds. The current 
initiative I am supporting is with École Héritage Immersion, located 

in rural Manitoba. The plan is to use recycled 
scrap tires for the playground resurfacing, to 
replace pea gravel or wood chips, setting new 
safety standards and making the playground 
completely wheelchair and walker accessible.

Recycling technology turns a potentially 
hazardous scrap tire into a valuable resource. 
Today we can grind scrap tires into crumb rubber 
(also known as size reduced tire) while removing 
steel, fibre and other contaminants. There are 
many purposes for crumb rubber including 
civil engineering applications (lightweight fill 
for embankments; retaining walls); and rubber 
modified cement as a substitute for aggregate.  
Other recycling uses include carpet padding, 
flooring materials, dock bumpers, railroad 
crossing blocks, rubber tiles, and bricks. Rubber 
crumb can be used as an infill, alone or blended 
with coarse sand and for grass-like synthetic 
turf products. Second, third and fourth tire lives 

options are limitless by recycling and have a profound positive impact 
on the environment.

Starting young

As my children are learning about the world, growing and changing, 
I instil the importance of recycling. Even though the word ‘Recycling’ 
is a very big word for my three year old son to say, the importance 
of recycling will continue to be a family practise and a family value. 
I encourage each and every family to participate in recycling for the 
future of all our children and the benefit to our environment.
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PROUD SPONSOR

Great savings – support the team.
Why not start the fall season with a campaign that adds value and gives your customers 
the opportunity to become involved in a team we are all proud of! Toyo Tires are known to 
perform the way they are supposed to, and the Canadian Freestyle is also an award winning 
performer. In fact one of the most successful Canadian 
teams to date. Now your customers have the opportunity to 
save, and help the team compete as they take on the world. 
Find out more at toyotires.ca, or contact a TOYO TIRE Regional manager for details.
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By Andy Nagy, WCTD Executive Director

ANDY’S CORNER

The TDAC National Trade Show & Conference, hosted by 
WCTD in Kelowna, BC (March 10 - 12, 2016) is starting 
to take shape. Trade Show booths are selling; and the 

vendors are getting ready to show all of us their latest product lines. 
We’re also offering participating vendors the opportunity to present 
breakout sessions on topics that are informative and helpful to your 
business. More details will be in the next Tracker. 

If you haven’t yet registered, How come? This year it’s even 
easier to register, by going to wctd.ca — where you may also make 
your hotel reservations on line. The Delta Grand Okanagan Resort, 
a beautifully equipped and stunning lakeside property, is offering 
attractive pre- and post- conference stays, so you can enjoy even 
more of the Okanagan. Better still, Westjet has a worthwhile price 
package to help you make the most of your trip. 

Check the website for more details. Don’t delay! 

With everyone getting geared up for the Changeover Season, 
it’s the busiest time of year and, for many, the most important. In 
some parts of western Canada people are already in the midst of 
winter tire changeovers. But in others, the confusion continues over 
just which tires are required on which roads.

Yes, BC has those signs saying that “Winter Tires” and tires 
with M+S markings are required for several roads from October 
1st to April 1st. I was in BC this summer and saw many signs with 
all the information. 

I looked at it in two ways. One: you have to have winter tires. 
Two: you only need tires with the M+S wording. Just about all,  
all-season tires have the wording. But does anyone actually know 
what it means? That marking has many interpretations but I 
understand that it doesn’t mean Mud & Snow. I do know what M+S 
means in the commercial line but Passenger and Light Truck isn’t 
made for those severe conditions that exist in BC passes. 

Then you come upon some poor soul who has worn out all-season 
tires, having slid off against the side rail, with noticeable body 
damage. I guess the BC Ministry is trying to save some of these 

It's YOUR Convention - Don't Miss Out! 

Would you like to WIN  
Kelowna for FREE?

Register by November 30, 2015 for the  
TDAC National Convention & Trade Show  
and you might just win your visit for free.

Only dealer delegates are eligible for the draw, which will take place on  
December 1st, 2015. A full refund for registration and prior paid,  

regular convention hotel room rate for two nights will be issued to the winner.

motorists from themselves—by making winter tires mandatory. The 
only problem is: they didn’t consult with their tire dealer to get it 
right… WCTD has lobbied hard but BC won’t listen. We aren’t sure 
what will happen next. But we will keep up the fight!

We just completed CTS Trainer and ETS Advanced in 
Winnipeg. Although the attendance was low, those who did 
make it will be first to be able to take advantage of the OTR Trainer 
program, which is fast coming up in 2016. 

The criteria for the OTR course is that you must have passed the 
CTS Trainer and ETS Advanced courses before applying for the OTR 
course. In addition, there could be a minimum of five years certified 
experience that will be set in 2016. TIA is putting it all together for 
release in 2016. Check our website and TIA’s for future information. 
Red River College in Winnipeg is a qualified school to issue the ATS 
Trainer course, if you need more information you can call WCTD. 

Our association continues to move forward on many fronts. To 
make the most of your membership, plan now to attend the TDAC 
2016 Convention & Trade Show.

See you in Kelowna!
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KELOWNA 2016 — 
DIGITAL MEETS PEOPLE POWER

T     here’s no shortage of excellent reasons as 
to why you should come to Kelowna for the 
TDAC National Convention and Trade Show, 

hosted by WCTD, in Kelowna, March 10 - 12, 2016.

From top-drawer exhibitors offering the latest in equipment and 
technology to a stellar line-up of speakers, this show, in the heart of the 
scenic Okanagan Valley, more than promises to deliver.

While the sub-theme, “Getting to ‘Like’“         is very much all about 
making technology work to your best advantage, this convention is also 
about “Driving Connection”— and not just “Customer” Connection. The 
real lifeblood of any association is its people. And Western Canada Tire 
Dealers, with 900 members plus, is no exception.

One of the most important aspects of any national convention is 
the immense benefit to be gained in meeting face-to-face with your 
industry peers. Those personal connections with exchanging of ideas 
and camaraderie become even more valuable, especially in an era when 
most of us spend too many hours in front of a screen, in our increasingly  
web-ordained age. Many friendships and bonds formed over the years have 
been forged at these cross-country get-togethers. 

This TDAC National Convention and Trade Show comes with an added 
bonus: the backdrop of Kelowna and the Okanagan Valley, the heart of 
British Columbia wine country.

Our Convention Committee has come up with a balance of work and play 
that should make this an exceptional experience, not only fun but also truly 
meaningful and worthy of your time. 

From some of the world’s most stunning vineyard vistas to lakeside 
golfing and world class dining, Kelowna and the Okanagan have truly 
blossomed over the last few years. 

That said, this convention is very much all about business. In an era 
when the very pace of doing business and the rate of change that we all 
experience can prove highly challenging, it becomes more vital to maintain 
connections within the industry in order to keep abreast of every aspect.

DRIVING
CUSTOMER 

CONNECTION
____________________________

GETTING TO LIKE 

TDAC National Convention & Trade Show | KELOWNA, BC 

March 10 - 12, 2016

2016 CONVENTION

In addition to keynote speaker Terry O’Reilly (see page 11), we welcome 
new media guru Tod Maffin, who has taken the interpretation of technology 
to an art form and now delivers his message around the world.

WCTD is also delighted to welcome TIA Director of Training Matt White, 
who will deliver his always timely and thoughtful advice on how to run the 
safest possible store in the industry.

Another highlight, the Bridgestone Hall of Fame Awards salute the 
pioneers in our industry, prior to the closing gala dinner and dance.

Other presentations planned include a panel of industry leaders 
addressing timely topics. There’s more, including a luxury wine tour, and 
a superb dinner at scenic Gray Monk Estate Winery, one of the original 
pioneering wineries in the valley. This evening, overlooking the stunning 
scenery of north Lake Okanagan, promises to be truly a delight for the 
palette and entertaining.

This convention delivers more ‘bang for your 
buck’ than ever, with top-drawer speakers, a wide 
ranging trade show featuring the best in equipment 
and services, the Bridgestone Hall of Fame Gala, 
and a couple of really entertaining side trips and a 
dinner in Wine Country.

Register in full online at wctd.ca

DRIVING
CUSTOMER 

CONNECTION
____________________________

GETTING TO LIKE 

TDAC National Convention & Trade Show | KELOWNA, BC 

March 10 - 12, 2016
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KEYNOTE SPEAKER

TERRY O’REILLY TELLS HOW IT ALL BEGAN

W    CTD is delighted to welcome Terry O’Reilly as TDAC 2016 keynote 
speaker. O’Reilly is the mastermind behind CBC’s Under the 
Influence. A witty and upbeat communicator, he’s also an incisive 

marketer and one of the world’s most successful “ad men.” 

As to why he’s coming to Kelowna? O’Reilly understands more than anybody the true power of advertising and 
superlative customer service. He’s a natural fit for this year’s convention theme: Driving Customer Connections / 
Getting to ‘Like’.

If you’re not familiar with O’Reilly, this excerpt from his blog will give you a sense of how he rolls – and how his  
multi-award winning show “Under The Influence” came about... 

Nine years ago, I was at a lunch with three good friends from the radio business. Over a few beers, one of those 
friends, Larry McInnis, said, “You know, Terry, if you were to break your annual creative radio seminar into smaller 
pieces, it would make an interesting radio show.”

See, once a year, I would stage a big radio event, and invite about 200 young copywriters to a theatre. Over the 
course of the day, I would teach them how to produce creative radio commercials.

But I had never thought of turning it into a radio series.

So I laughed and said to Larry, “Who would run a radio show like that?” He paused, and said, “The CBC.” To which I 
replied, “You mean the advertising-free CBC? The network people flee to in order to avoid advertising? That network?” 
“Yeah,” he replied.

Well, this year will mark the 9th anniversary of that radio show airing on CBC and Sirius Satellite.

It began as a 10-episode summer replacement series in 2005. Co-created with Mike Tennant, the show was titled, 
“O’Reilly On Advertising.” The program explored the world of advertising in a fun and irreverent way. Response was so 
positive - so quickly – that CBC asked us to stay on and produce a total of 25 episodes that first year.

When CBC wanted the show to come back in 2006, we decided to recalibrate the series, take a longer view, and  
re-christened it, “The Age of Persuasion.”

The program looked at all aspects of advertising, from copywriting, to radio commercials, to TV commercials, to 
direct mail, to the history of advertising – then broke it all down – and took listeners behind the walls of advertising 
agencies and big brands.

The audience responded and grew with each season. By 2010, we were averaging about 450,000 listeners per week. 
Also, in 2009, the show was picked up by WBEZ in Chicago, and our American audience started to grow.  In 2010, my  
series co-creator, Mike Tennant, went on to pursue other projects. It was as good a time as any to reboot and rebrand, 
as so much had changed in the world of marketing since 2005.

So Age of Persuasion continued for one more year, then in 2012, the show expanded to take a much wider look 
at – not just advertising – but the expanding world of marketing. With that refocus, the show changed its name to 
become, “Under The Influence.”

Since that change, our audience ratings took a big jump. We also have a sizable audience abroad, with listeners in 
countries as far away as Britain, Germany, France, Ireland, Sweden, Australia, Japan, China, Philippines and Mexico.

In 2011, iTunes named the show the Best New Podcast of the year. The New York Festivals awarded the show the 
Grand Trophy as the Best Radio Program in 2011 and again in 2012. And believe it or not, this is our 10th anniversary 
on air.

Who knew? Besides Larry McInnis.

2016 CONVENTION

… So I laughed and said 
to Larry, “Who would run a 
radio show like that?” He 
paused, and said, “The CBC.” 
To which I replied, “You mean 
the advertising-free CBC? The 
network people flee to in order 
to avoid advertising? That 
network?” 

“Yeah,” he replied.
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Convention AGENDA

TDAC NATIONAL CONVENTION & TRADE SHOW

Wednesday, March 9

WCTD office opens on-site 9:00 am – 5:00 pm 

Thursday, March 10

Trade Show Move-In  
Noon – 7:00 pm 

Registration Desk Open  
Noon – 9:00 pm (sponsored by Michelin)

WCTD Board of Directors Meeting  
Noon – 5:00 pm

TDAC / WCTD Welcome Reception  
6:30 pm

Introduction of WCTD Board of Directors and of other 
Associations and invited guests. 

Friday, March 11

Breakfast Buffet   
7:30 am – 8:30 am  

Registration Desk Open  
9:00 am – 5:00 pm

Keynote Speaker – Terry O’Reilly 
"The Power of Customer Service" 
8:30 am  – 11:00 am

Coffee Break 11:00 am – 11:15 am (sponsored by Moneris) 

WCTD Annual General Meeting  
11:15 am – 12:15 pm 

Official Opening TDAC / WCTD Trade Show  
12:15 pm – 4:00 pm

Light Lunch Buffet – Trade Show Area 
12:30 pm – 1:30 pm  
12:30 pm – 4:00 pm (Cash Bar) 

2016 Conference Agenda • March 10 – 12, 2016 
Delta Grand Okanagan Hotel, Kelowna, BC

Optional Evening Program 
5:00 pm – 9:00 pm  
Dining and Wine Tasting at Gray Monk Estate Winery

Saturday, March 12

Breakfast Buffet 
8:00 am – 9:30 am 

Guest Speaker – Mr. Tod Maffin, Digital Strategist 
9:45 am – 11:00 am

Coffee Break 11:00 am – 11:15 am (sponsored by Moneris)

Special Presentation  – Rimex Supply Ltd. 
11:15 am – 12:30 pm

Trade Show Open  
12:30 pm – 4:30 pm

Light Lunch Buffet – Trade Show Area 
12:30 pm – 1:30 pm  
Noon – 4:30 pm (Cash Bar) 

Spouses / Significant others have free time or join us for lunch.

Complimentary shopping and tour guide information for  
non-trade show attendees.

Evening Reception 
6:00 pm – 7:00 pm (Cash Bar)

Bridgestone Hall of Fame Gala Dinner 
6:30 pm – 11:00 pm

Entertainment  
8:30 pm – 11:00 pm

Conclusion 
2016 WCTD / TDAC Conference and Trade Show

Register and pay online at WCTD.ca or complete 
Registration Form on Page 15

ASSOCIATION NEWS
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2016 CONVENTION REGISTRATION FORM

TDAC NATIONAL CONVENTION & TRADE SHOW

Convention REGISTRATION 2016
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Tire Dealers 
Association of Canada

National Trade Show & Conference 
March 10 – 12, 2016 

Delta Grand Okanagan Resort & Conference Centre 
1310 Water Street, Kelowna, BC

DELEGATE & EXHIBITOR REGISTRATION FORM 
For HOTEL REGISTRATION see link at wctd.ca

Delegate Registration includes: Thursday, March 10 • Opening Reception 
Friday, March 11 • Breakfast, Guest Speakers Lunch, Trade Show and Breakout Sessions 

Saturday, March 12 • Breakfast, Guest Speakers, AGM for WCTD Members, Lunch and Gala Dinner

Delegate Registration    Exhibitor Registration 

Dealer / Supplier Registration  $275.00 Trade Show Booth $900.00
Spouse Registration  $150.00 SCCTI Trade Show Booth $700.00
Trade Show Only  $20.00 Adjacent Booth $600.00
Closing Night Dinner Only  $75.00 SCCTI Adjacent Booth $550.00
Optional Friday Afternoon Wine Tours (each)  $125.00 Above includes: One (1) Delegate Registration, carpet, skirted table and two chairs.

Optional Winery Dinner (each)  $125.00  NOTE: After January 1, 2016 ALL PRICES INCREASE BY $25.00

DATE

COMPANY NAME

CONTACT

ADDRESS

CITY

PHONE

EMAIL

DELEGATE NAMES (FIRST & LAST) PLEASE PRINT.

1.

2.

3.

4.

5.

6.

7.

8.

TITLE

PROV

FAX

AUTHORIZED SIGNATURE

POSTAL 
CODE

Trade Show Booth X $900.00 = Adjacent  X $600.00

Trade Show Booth X $700.00 = Adjacent  X $550.00 
(SCCTI Member)

Supplier Delegates X $275.00 =  
(Includes Friday & Saturday)

Spouse Registration X $150.00 =  
(Includes Thursday, Friday, Saturday)

Trade Show Only X $20.00 =

Gala Dinner Only X $75.00 =

Optional Friday Winery Tour X $125.00 =

Optional Friday Gray Monk Dinner X $125.00 =

SUB TOTAL   $

GST 5%   $

TOTAL   $

 CHEQUE (payable to WCTDA Card #)

VISA     EXP

MasterCard     EXP

Andy Nagy, Executive Director   •   Gary Hoover, Conference Chair

TIRE DEALERS ASSOCIATION OF CANADA 
Phone (403) 264-3179  •  Email andy@wctda.ca

BUSINESS RECEIPT WILL BE SENT TO THE EMAIL ADDRESS ABOVE. 



MIND
Getting the best value 
for customers is always 
top of mind.

WATCH
Takes the time to 
know your business.

BRIEFCASE
Customized 
insurance solutions.

PHONE
Easy to reach and 
ready to help.

HEART
Embraces our values 
of respect, passion 
and excellence.

FEET
Always responsive 
to your needs.

What sets us apart? 

Put a Federated Insurance Risk Services 
Coordinator to work for you today.

Visit us at www.federated.ca
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INDUSTRY NEWS

The Canadian underground economy, sometimes referred to as 
the black market, can simply be described as unreported or 
underreported business activity. It can also be described as 

a $41 billion industry that annually results in $2 billion of lost 
revenue for the Canadian government.

The construction sector alone accounts for 28% of this 
underground activity.

So what does that mean to business owners who are looking to 
hire contractors? Well for one thing, it means you should avoid deals 
that sound too good to be true. While it’s tempting to go with the 

cheapest option and pay cash when building, repairing, or renovating 
your property, the reason some contractors cost less is that they’re not 
playing by the same rules as the others.

They’re likely unlicensed, operating illegally, or avoiding taxes. 
Either way, they usually don’t leave a paper trail (in the form of a 
contract) or charge as much as legitimate, above-board tradespeople.

We’ll now delve deeper into the risks associated with hiring 
unlicensed contractors and how to go about hiring the right person 
for the job.

by Alexander Callahan Director, Client Strategy & Business Development

How businesses can avoid being burned by the  
UNDERGROUND ECONOMY

How to avoid hiring unlicensed contractors
The best way to avoid hiring unlicensed contractors is to 

do the necessary homework before they begin working on 
your business property.

References: Request references and look them up online 
— it’s amazing what a quick Google search can tell you.

Associations: Ask and confirm whether they’re a member 
of any trade associations.

Permits: Insist on seeing permits prior to letting them start 
the job.

Contract: Get everything in writing. Be suspicious of anyone 
who wants to avoid a paper trail.

Insurance: Most importantly, make sure they have proof of 
insurance and call the insurer to confirm it’s still valid.

If an unlicensed contractor who doesn’t have proper 
insurance happens to cause a fire, water or other damage, 
the resulting financial burden might fall to you, the business 
owner, and your own insurer. However, hiring a properly 
licensed and adequately insured contractor protects you 
against damage arising from that contractor’s work. It also 
means working with qualified professionals and getting the 
job done right.

Six reasons to avoid unlicensed contractors
Limited training: Chances are they aren’t properly trained 
or certified and have less work experience than their licensed 
counterparts.

Unethical hiring: They’re more likely to employ illegal 
workers.

Subpar materials: If their work isn’t held to a high standard, 
their materials may not be either.

No permits: Cutting corners often includes permits, without 
which you may be required to redo the work at additional 
cost.

Tax avoidance: When someone cheats the system, we 
all pay for it. Insurance fraud leads to higher premiums for 
everyone — tax fraud has the same effects on taxpayers.

Underinsured: If a contractor damages property while 
working, their insurance takes care of it… unless they don’t 
have enough coverage or any at all.
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ASSOCIATION NEWS

Every year, the Association awards five truly valuable academic scholarships, each for 
$2,000. Anyone may apply as long as they are an immediate family member (son, daughter 
of spouse, or legal ward) of a full-time permanent employee (for at least one year) of a 

current member of the WCTD (and member in good standing for five years). However, please 
note that, as of this year, scholarships will be awarded only for first and second year university 
applicants.

The Board of Directors cannot over-emphasize the value of this scholarship program, which truly 
gives back to the Association Membership in a tangible manner. 

Western Canada Tire Dealers 
AWARDS SCHOLARSHIPS

WCTD congratulates this year’s winners…

JEREMIE PANTEL - West End Tire, Winnipeg, MB 
STEPHANIE ZABAR - Fountain Tire, Winnipeg, MB 
SHELBY GILLIES - Neepawa Tire, Neepawa, MB 
KYLA GUMBERT, CECO, Maple Ridge, BC 
DARREN BELLA, Bella Tire (Tireland), Trail, BC

Kyla Gumbert 
CECO, Maple Ridge, BC

KEEPING YOU INFORMED In Your Industry

Carlstar’s Cordoba Looks West

Jorge Cordoba is a man on a mission. Cordoba, who 
is General Manager of The Carlstar Group (previously 

Carlisle) says it’s time for the company to increase its 
presence in Western Canada. The company, which 
enjoys a long history in Canada, was originally 
founded as Conestoga Tire and Rim 1975 and went 

on to become part of Carlisle in 1997.

“This year marks our 40th anniversary in the 
marketplace, so it's a good opportunity for us to express 

our appreciation for a customers—and expand our base in 
Western Canada beyond Saskatchewan,” says Cordoba.

Two years ago this December, Carlisle was acquired by a private 
equity organization in the US.

“That has given us the means both to improve both the range and 
quality of our products as well as the service we offer,” says the GM.

“We are fortunate to have benefited from very good repeat business,” 
he says. “But now we need to take a different approach.”

Cordoba, who says one of the biggest challenges the company 
faces is to effectively transmit the sheer scope of its product lines —
particularly given the added portfolio since the acquisition — and the 
depth of service available. High profile brands include Carlisle belts, 
tires, and wheels, Ultimax® belts, ITP® tires and wheels, and Cragar®, 

Black Rock® and Unique® wheels.

“We are driving to be more proactive in the 
marketplace We need to communicate more 
effectively the services that we provide. We are one of few 
companies who specialize in both tires and wheels; and we have 
developed a very good base of knowledge that we consistently draw 
upon to service and help our customers grow.

He notes: “We service everything from lawn and garden to outside 
equipment, all terrain, industrial and numerous other, specialised 
applications.”

Ultimately, though, it’s all about service and problem solving, he says.

“We’ve enjoyed a good name in the marketplace for over 40 years,” 
suggest Cordoba. “And we’re known as a company that really jumps 
through hoops to service our customers. Above all, we know how to 
provide truly effective solutions.”

For more information, contact Jorge (George) Cordoba, General 
Manager, Canada email: Jorge.Cordoba@carlstargroup.com
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The Best Bridgestone Winter Tire 
FOR PICKUPS, SUVs AND CUVs

* As compared to Blizzak™ DM-V1
BridgestoneTire.ca

        • IMPROVED ICE BRAKING* 
                    Innovative next-generation multi-cell compound removes water from the surface of the tire for better braking on ice.

    • INCREASED CONTROL IN WINTER CONDITIONS*

              Optimized road contact for better overall control in winter conditions.

• ENHANCED TREAD PATTERN*

        15% more edges in the tread pattern to help the tire bite into snow. 

INTRODUCING 
NEW

Meets the severe snow service requirements of the 
Rubber Manufacturers Association (RMA) and the 
Tire and Rubber Association of Canada (TRAC).

15-BCA-0048 M2jmd Blizzak DM-v2 Trade Ad WCTDA.indd   1 8/12/15   9:04 AM
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INDUSTRY NEWS

KEEPING YOU INFORMED In Your Industry

· Retreads manufactured exclusively for Manitoba and 
Saskatchewan;

· Western Canada’s first commercial tire retread facility includes 
new equipment and the latest retreading technologies.

Saskatoon, Sask., September 2, 2015. Today, Continental Tire the 
Americas, LLC’s Commercial Vehicle Tire group (Continental Tire) and Quality 
Tire Service LTD, the largest independent tire dealer in Saskatchewan, 
celebrate their partnership with the opening of the first commercial tire 
retread facility in western Canada.

The new location will operate as a ContiLifeCycle™ facility, which is 
the umbrella for Continental Tire’s retreading operations. ContiLifeCycle™ 
is a cradle-to-grave solution that begins with a new Continental tire and 
continues with the ContiTread™ premium retreading solution, which prolongs 
the life of the tire as well as significantly lowering the cost of the tire.

Today the 17,400 square-foot-facility employs 15 people and has the 

capacity to produce up to 24,000 retreads per year. 
The plant is outfitted with new equipment and includes the latest 
technologies for manufacturing retreads exclusively for the province 
of Manitoba and Saskatchewan and will service more than 200 customers. 

“Growing our ContiLifeCycle distribution across Canada is our most 
important objective,” said Paul Williams, Continental’s executive vice 
president for commercial vehicle tires in the Americas. “Partnering with 
service focused distributors like Quality Tire Service LTD in an effort to 
reduce overall driving costs to our fleet customers will be what drives mutual 
success of both dealers and fleets. We could not have chosen a better 
partner for the provinces of Saskatchewan and Manitoba and look forward 
to many more of these partnerships that also help to bring jobs and boost the 
Canadian economy into the future.”

The Saskatoon facility is the first of many ContiLifeCycle™ plants planned 
for the region and is a key component of Continental Tire’s aggressive growth 
strategy for ContiLifeCycle™ in Canada. 

Continental Tire Partners with Quality Tire Service to Expand  
Retreading Network to Western Canada

Scientists Modify Rubber to Heal Punctures 
Tire Review

A team of German and Finnish scientists have developed a new 
kind of rubber that self-heals after it is punctured, according to the  
thestatesman.com.

Amit Das, the lead author of the study, and his fellow scientists published 
their findings in the latest issue of “Applied Materials & Interfaces,” a journal 
of the American Chemical Society.

The rubber developed is tire-grade rubber and uses a new process that 
avoids vulcanization. During testing, scientists found that when cut the 

material would heal itself at room temperature, which could allow a tire to 
self-heal when parked. Scientists also found the healing process does not 
hurt the rubber’s durability.

Researches said the rubber could be strengthened by adding conventional 
fillers agents such as silica or carbon black.

The scientists said the study was motivated by the work of French 
scientists who created a self-healing rubber-like material in 2008, but found 
that it was not stable over time.

Would you like to 

WIN 
Kelowna for 

FREE?

Register by November 30, 2015 for the  
TDAC National Convention & Trade Show  
and you might just win your visit for FREE. 

All dealer delegates who register before Novembet 30, 2015 will be entered into the 
Grand Prize Draw! The winner will receive…

• One Free Convention Registration, with access to all events: Welcome Reception, 
speakers — including Terry O’Reilly and Tod Maffin, the Trade Show and the 
Bridgestone Hall of Fame Gala Dinner.

• Two nights Free Accommodation at the Delta Grand Okanagan Resort & Conference 
Centre.

• In-room Welcome Package.

Only DEALER DELEGATES are eligible for the draw, 
which will take place on December 1st, 2015. A 
full refund for registration and prior paid, regular 
convention hotel room rate for two nights will be 
issued to the winner.



21The Tracker   |   October - December  2015   |   www.wctd.ca

Studies show that up to 1,500 
people are injured or killed 
in road rage incidents 

each year. 

According to the National Safety Council, motorists rate 
road rage as a top threat to highway safety. Road-rage-
related deaths and injuries are always tragic, and almost 
completely avoidable.

Everybody knows it can be stressful driving during 
peak traffic times, especially as temperatures rise 
and tempers start to fray. Congested roads, busy 
schedules, and idiots on the road are a fact of life. No 
one likes to be trapped in bumper-to-bumper traffic, 
and even I admit that there's been a few times I've 
imagined taking my little car off road just to get out of 
frustrating traffic jams.

Now that summer is over, our roads are packed 
with students commuting back and forth to school, in 
addition to the regular business people on the road 
during typical rush hours.

AskPatty joins with Hastings & Hastings,  a discount accident lawyer firm 
in Arizona, to encourage drivers to consider traffic conditions before they 
begin their commute. If commuters know ahead of time that they are going to 
be encountering difficult traffic conditions, they can plan ahead accordingly. 
Drivers can leave 15 to 20 minutes early to ensure that they can arrive to 
their destination on time. A good deal of driving stress is the result of poor 
planning. A commuter who is stuck in traffic knowing they're going to be late 
to their destination experiences more stress than a commuter stuck in the 
same traffic who will be arriving on time.

Stress is one of the leading causes of road rage. It can build slowly over 
time without drivers even realizing they are under its effects. The result of this 
stress may be what psychiatrists call "intermittent explosive disorder" or IED. 
This is the rage that gathers as a result of a number of minor incidents. Getting 
cut off once or twice may be a minor annoyance; being tailgated, honked at, 
cut off, or sped by 10-15 times during a commute could lead to IED.

"I encourage people to engage in stress management as a way to reduce 
road rage. Get enough sleep, eat a healthy diet, and get some exercise, 
these are all excellent ways to reduce your stress level. If you find yourself 

experiencing some anger while driving, maybe take a deep 
breath and count to ten," said David Hastings, founder of 
Hastings & Hastings.

Also, even when frustrated, you should try to 
thoughtfully consider other drivers. It’s risky to drive 
carelessly or in such a way that could provoke other 
drivers in unpredictable ways. Emil Coccaro, a professor 

and psychiatrist at the University of Chicago, said in an interview 
with Pacific Standard Magazine, “You’re in a car, 
and it's kind of a weapon, and you're in a protected 
environment, and you think no one's going to be 
able to get to you.” So, if you get cut off by another 
driver, you might feel that you can give them the 
finger without any direct consequence. The problem 
is, you don’t have any idea how the other person will 
respond to that provocation. You never know who 
you might run into or how angry they will get.

To illustrate this, the State of Georgia produced 
a public service announcement about road rage 

starring heavyweight boxing champion Evander Holyfield. In the video, 
Holyfield pulls out of a tree-lined driveway in his luxury SUV, only to cut off 
some bubba in a beat-up pickup truck by accident. Check on-line to see what 
happens next...

 Being stuck in traffic is stressful and can bring out the worst in anybody. 
AskPatty reminds you to take steps to prevent road rage and ensure your 
safety while driving.

About Jody DeVere  Jody DeVere is the CEO and President of 
AskPatty.com, Inc., AskPatty.com helps automotive retailers attract, 
sell, retain and increase loyalty with women customers, certified 
dealers are held to a high level of customer satisfaction. 

Visit www.askpatty.com/getcertified to learn more about 
how to become an AskPatty.com Certified Female Friendly Dealer.

INDUSTRY NEWS

By Jody DeVere - AskPatty.com

GOT ROAD RAGE? AskPatty.com  
Shares Some Tips To Help You With That

"I encourage people 
to engage in stress 
management as a way 
to reduce road rage. 
Get enough sleep, eat 
a healthy diet, and get 
some exercise, these 
are all excellent ways to 
reduce your stress level."
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WITH LEADING BRANDS, 4 DISTRIBUTION CENTERS, AND YOU AS OUR FIRST PRIORITY
, W

HA
T C

AN
’T 

WE D
O?

l* zero, zi ch, nada

WITH LEADING BRANDS, 4 DISTRIBUTION CENTERS, AND YOU AS OUR FIRST PRIORITY
, W

HA
T C

AN
’T 

WE D
O? *

VANCOUVER
Phone: 604-946-2625
Toll Free: 1-800-241-5758

CALGARY
Phone: 403-720-4111
Toll Free: 1-800-720-4111

EDMONTON
Phone: 780-418-5349
Toll Free: 1-800-214-8214

WINNIPEG
Phone: 204-233-0559
Toll Free: 1-877-373-0023 tirecountry.ca

Western Canadians count on their tires. So you need a supplier you can count on. Our four 

distribution centers offer a concise assortment of brands with a unique depth of in-stock 

inventory.Wehave the expertise to keep your sales growing and the customer service that

keeps you coming back. You can depend on us for the tires you need when you need them.
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INDUSTRY NEWS

KEEPING YOU INFORMED In Your Industry
brand will have a physical and digital advertising 
presence on the sidelines at the 103rd Grey Cup 
and a digital presence on CFL.ca.

Michelin Expanding Online  
by Tire Review Staff

Amsterdam-based TIE Kinetix has signed a contract with Groupe 
Michelin to help the tiremaker expand their online program for 
distributors and retailers.

According to a press release from TIE Kinetix, Michelin will utilize 
the company’s Demand Generation Solution. The TIE Kinetix Demand 
Generation solution enables distributors to provide the best possible 
end-user experience on their websites while maximizing sales 
conversion, the company said.

This is yet another move in the digital space Michelin has made in 
recent months. The tire manufacturer  announced a new consumer 
platform in June and the company acquired stake in online retailer 
Allopneus and purchased BlackCircles.com in May.

Kal Tire, BFGoodrich Partner with  
Canadian Football League (CFL)

The Canadian Football League will partner 
with Kal Tire, Canada’s largest independent 
tire dealer, and Michelin’s BFGoodrich 
brand. Kal Tire will be the official partner 

and the official tire retailer of the CFL and 
BFGoodrich will be the official tire of the CFL.

Both Kal Tire and BFGoodrich will sponsor 
the 2015 CFL playoffs and the 2015 Grey Cup 

game in late November.

“We’re immensely proud to be announcing this new partnership 
with Kal Tire and BFGoodrich tires. The CFL, Kal Tire and BFGoodrich 
Tires place a high value on dedication, competitiveness, and being 
involved in the communities in which we work,” said CFL Commissioner 
Jeffrey L. Orridge. “Given that connection to our communities, this is 
a natural partnership and we’re happy to welcome them aboard for 
what continues to be an exciting 2015 season.”

As part of the partnership, Kal Tire and Michelin’s BFGoodrich 

Every tire that comes into your shop is 
an unknown, potential bomb that could 

explode with little or no warning.

Proudly made in Alberta!

Guaranteed!

The Tire LEEK-SEEKER System minimizes the risk of 
injury greatly because finding the air leak can now be done SAFELY!

Adding a Tire LEEK-SEEKER System into your store is the 
RIGHT choice to help keep your people SAFE!

The Tire LEEK-SEEKER System is...
• Faster to use • More consistant results

• Contributes to increased net profit • Ends heavy lifting
• Increase floor space • More efficient than a tank or bottle

• Safer for your Technicians • Finds the slowest of leaks… 403
-33
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www.WESTLAKETIRE.ca

That’s good.

EPA SmartWay-Verified Low Rolling Resistance 
Tires for steer, drive and trailer positions.

That’s good.

Maximize ordering efficiency by combining with PCR, LTR, 
TBR, Industrial and OTR products in the same container.

That’s good.

Made by China’s largest tire manufacturer - the 
10th-largest tire company in the world.
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I  n today’s digital workplace, few 
issues cause more confusion 
than social media. 

Numerous laws are relevant to social media, ranging 
from Title VII to the Fair Credit Reporting Act to  
state-specific laws barring requests for applicants’ 
personal passwords. However, employers can navigate 
the social media minefield by identifying and addressing 
the risks.

Screening of Applicants
When used properly, social media searches can provide a way for 

employers to learn helpful information they may not otherwise get during 
a typical hiring process. For example, resume inconsistencies, hobbies and 

civic involvement may be apparent 
from online searches.

Any information that allows you 
to make a better hiring decision 
may ultimately save your company 
money.

However, Googling applicants 
may reveal information that an 
employer would not (and should 
not) get during the application 
process, including age, religion or 
another protected characteristic. 
(Think: Happy 63rd birthday, Bob!).

And as I mentioned in a prior 
article, once you learn protected 
information, you can’t unlearn 

it. This issue is particularly relevant since the EEOC has stated that 
eliminating systemic barriers in recruitment and hiring is one of its current 
priorities.

Further, practically speaking, the information you find online may not 
tell you what you think it’s telling you. A 2013 study by researchers at 
North Carolina State University found that companies may misunderstand 
what personality traits are reflected in particular types of social media 
posts, e.g. that posting about alcohol use online means an applicant is not 
conscientious, when in fact this study found the two were not correlated.

Lawful Policies for Employees

Once you’ve hired an applicant, your social media worries are over, 
right? Not exactly.

The (U.S.) National Labor Relations Board has spent several years 
defending the right of employees to discuss the terms and conditions of 
the workplace online. According to the NLRB, many companies violate 
the Section 7 rights of employees by implementing “overly broad” or 
“ambiguous” social media policies that could potentially restrict the 

by Susan Bassford Wilson (Courtesy of Tire Review)

WCTD EMPLOYER RESOURCES
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employees’ ability to act as a group, or to prepare for group action, 
regarding the terms and conditions of their employment.

Commonly referred to as “protected concerted activity,” Section 7 
applies whether or not an employee belongs to a union – and whether or 
not the discussion occurs online. Thus any policy that can be interpreted as 
“chilling” employees’ rights to, for example, complain about a mean boss 
on Facebook, is fair game to the NLRB.

There is some good news for employers on this front, however. Thus 
far, the courts appear to be more tolerant than the NLRB of company 
social media policies and restrictions, and some employers have been 
successful in using employees’ own social media postings in defense of 
the company. Nonetheless, this is a rapidly evolving area of the law that 
savvy employers should continue to monitor.

Yet employers cannot allow uncertainty to prevent them from addressing 
workplace issues such as e-harassment or from protecting trade secret 
information. In fact, some online conduct must result in disciplinary action 
against an employee.

In recent years one company paid $2.3 million to settle a lawsuit 
brought by the EEOC alleging sexual harassment and retaliation via text 
messages. Another court upheld a $1.6 million verdict in favor of an 
employee with a disability who was harassed by co-workers on a blog 
outside the workplace. Remember: the medium – whether it be texting, 
talking or smoke signals – doesn’t matter nearly as much as the conduct 
itself and whether it’s creating a hostile work environment.

Potential Solutions

So how should you address these challenges?

First, assess the needs of your company. A one-size-fits-all approach to 
the digital workplace simply isn’t helpful. Instead, take the time to create 
a comprehensive digital governance program.

For example, does the majority of your workforce use a computer to 
perform their daily duties, or is the use of mobile devices while driving 
more of a concern? Do you have a marketing department that is authorized 
to use social media on behalf of the company? Is most of your workforce 
connected on Facebook, Twitter or Instagram, and has that become a 
problem when you promote a former co-worker to a supervisory position?

The process of evaluating the digital needs of your company should be 
continued on page 27

When used properly, 
social media searches 
can provide a way for 
employers to learn 
helpful information 
they may not otherwise 
get during a typical 
hiring process… Any 
information that allows 
you to make a better 
hiring decision may 
ultimately save your 
company money.
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continued from page 25

WCTD EMPLOYER RESOURCES

a group effort to which your business people, your legal counsel and your 
IT guru all contribute. A team approach is more likely to yield a practical 
solution – legally, technically and financially.

Create good plans and policies. Once you have made a guidance 
plan, create a social media policy that lawfully addresses the specific 
needs of your company. In general, social media policies should give clear 
guidance and specific examples of acceptable and prohibited conduct. If 
you ask that employees maintain the confidentiality of your trade secrets, 
specify what is meant by “trade secrets.” Also, ensure your employees 
understand that they have no expectation of privacy on company time or 
company equipment.

Keep in mind that, according to the NLRB, a social media policy cannot 
prohibit the posting or publication of disparaging comments or criticism 
about the company, nor can it mandate courtesy. While courts may or may 
not ultimately agree with the NLRB’s position, you probably would prefer 
not to be one of the test cases.

Disseminate (and train for) your policies. Perfect policies cannot 
save your company from unlawful conduct that occurs when your 
employees either don’t know the policy exists or don’t understand what 
it means. For example, if a front-line supervisor receives a complaint 
of alleged harassment between employees that occurred after hours 
and outside of the workplace, are you confident she will address it 
appropriately?

Create and maintain a paper trail. Especially when it comes 
to defending a legal action, any and all related documents are critical 
evidence. And one of the best ways to prove your innocence when it 
comes to applicant screenings or internal investigations of e-harassment 
is to provide a contemporaneous record of exactly what actions you took 

Susan Bassford Wilson is an attorney with Constangy, Brooks, 
Smith & Prophete LLP, which advises and defends employers. She can 
be reached at swilson@constangy.com.

This article appeared in the June 2015 edition of Tire Review. You can 
read the entire issue on your phone or tablet by downloading the Tire 
Review app.

or why you decided to hire one applicant over another.

Take complaints of online harassment seriously. While you have 
no obligation to affirmatively monitor all activities of your employees 
after hours and outside of work, employers can and should prohibit illegal 
conduct online that has created a hostile work environment. Even the 
NLRB has approved policy language prohibiting “discriminatory remarks, 
harassment, and threats of violence or similar inappropriate or unlawful 
conduct.”

As always, be consistent! For example, Googling only one of nine 
applicants who happens to look pregnant tends to be a poor idea.

And the Internet is forever. Individuals skilled in computer forensics 
can recover just about anything. Therefore, if you can’t ask it or do it in 
person, don’t do so online.

While social media is just one of the challenges faced by employers 
in the digital era, it is one that can be overcome by good strategy and 
consistent execution.
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Pirelli Canada Strays from Tradition 
Tire Review

This year’s Pirelli Calendar strays from its tradition of using models and focuses on women influencing today’s world.

The 2016 calendar was shot by famed photographer Annie Leibovitz and features intimate portraits of 13 women who 
each impact the world in different ways.

“I started to think about the roles that women play, women who have achieved something. I wanted to make a classic 
set of portraits,” Leibovitz said. “I thought that the women should look strong but natural and I decided to keep it a very 
simple exercise of shooting in the studio. This calendar is so completely different. It is a departure. The idea was not to 
have any pretense in these pictures and be very straightforward.”

This year’s calendar models include Natalia Vodianova, Kathleen Kennedy, Yao Chen, Serena Williams, Yoko Ono, 
Mellody Hobson, Fran Lebowitz, Ava Duvernay, Agnes Gund, Patti Smith, Amy Schumer, Shrin Neshat and Tavi Gevinson.

The 2016 Calendar will be presented Nov. 30, 2015 at the Roundhouse in London. The calendar, behind the scenes 
and interviews will be hosted in a dedicated digital space on www.pirelli.com.

Photographer Annie Leibovitz

KEEPING YOU INFORMED In Your Industry
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DEALER AND DISTRIBUTOR PROGRAMS AVAILABLE

OFF ROAD TIRES

AGGRESSIVE TREAD DESIGN 
FOR MAXIMUM TRACTION 
AND PERFORMANCE IN ALL 

OFF ROAD CONDITIONS

AVAILABLE IN ALL POPULAR OFF ROAD APPLICATIONS
15" • 16" • 17” • 18" • 20"

Gladiator QR 900

7205 Brown Street, Delta, BC Canada  V4G 1G5 
TOLL FREE 1-800-663-5603 

Phone: 604-940-3399   Fax: 604-946-6827 
fdlsales@aol.com   formuladistributors.com
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See us at SEMA 
Booth #40293!

MTR TIRES

FARMING TIRES

INDUSTRIAL TIRES

WE HAVE ALL YOUR 

MINING AND 
TRUCK TIRES

CONTAINERS
MATCHMIX& Mix and match your tire order per shipping container! Authorized 

distributors can mix and match any type of our Samson or Advance 
branded tires in one container shipment, including: MTR/Mobile Crane, 
Bias Truck, OTR/Logging, Industrial, Farm/Skid Steer and Solid/Giant Solid.

330.498.5000  |  www.gtcna.com
See us at SEMA Booth #40293

OTR • Industrial • Solid • Giant Solid • MTR • Logging • Mobile Crane • Bias

0320-040-GTCNA-WCTD-fullPg-ads.indd   1 8/28/15   1:40 PM
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 Consistently profitable 

 Appraisal and financials on file 

 11.5% Cap Rate 

 Equipment included in the sale 
(Inventory not included) 

TOTAL BUILDING AREA: 
11,260 square feet 
 

LISTING PRICE 
$1,600,000 
 

MLS® # 
L093182 
 

PROPERTY TAXES 
$6,740 (2014) 

FO
R SALE 

Turn Key Opportunity!!! 

K&L Tire 
5406—58th Avenue 
Grimshaw, Alberta 

FOR MORE INFORMATION OR TO VIEW, PLEASE CONTACT: 
Lesley Bunn, Associate  

•Office: 780-624-3844 •C: 780-618-2188  
• lesley.bunn@outlook.com   

 

Northern Realty 
Each office independently owned and operated 
9501 100 Ave, Peace River, AB T8S 1R7 
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8724 53 Avenue
Edmonton, Alberta
780.638.1799
800-346-9722

45 West Wilmot Street
Richmond Hill, Ontario
289.317.5960
800-209-3524

Now available in Canada.

Manufacturer direct from coast to coast.

The wheels you want at the prices you'll love!

www.visionwheel.com



EDMONTON VANCOUVER CALGARY

CANADIAN WHEEL

WHEN IT COMES TO WHEELS
WE HAVE IT ALL 

AGRICULTURAL
FLOTATION WHEELS

INDUSTRIAL AND EARTHMOVER
SKID STEER AND FORKLIFT WHEELS

WHITE SPOKE AND MODULAR TRAILER WHEELS
ALUMINUM TRAILER WHEELS

STEEL AND ALUMINUM CAR WHEELS 

TRACTOR/TRAILER STEEL AND ALUMINUM WHEELS

LUG NUTS AND TUNERS
CENTER CAPS

BILLET ADAPTERS AND WHEEL SPACERS

WE KNOW WHEELS..IT’S WHAT WE DO

CHECK OUT OUR NEW WEB SITE
www.canadianwheel.com

100% CANADIAN OWNED
100% INDEPENDENT

WESTERN
CANADA
TIRE
DEALERS

P.O. Box 58047, 
Chaparral RPO, 
Calgary AB, 
T2X 3V2
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